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This thesis delineates (1) the demographical characteristics of selected
viewers of the situational comedy (sitcom) drama “Bang Rak Soi 9.” Also
considered are (2) the exposure behaviors of these viewers of this sitcom
drama. Furthermore, investigated are (3) the perception and recall of advertising
placement in the drama on the part of the subjects under study. Finally, determined
are (4) the levels of satisfaction evinced by these viewers in regard to advertising
placement in the drama.

The sample population consisted of 400 viewers between the ages of
eighteen and sixty domiciled in Bangkok Metropolis. The instrument of research

was a questionnaire.
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The techniques of descriptive statistics used were frequency, percentage,
mean and standard deviation. ¢ test and one-way analysis of variance (ANOVA)
were also used for testing purposes. The technique of least significant difference
(LSD) multiple comparison was employed in cases differences were found at
a statistically significant level.

Findings are as follows:

1. The majority of subjects of this investigation were equally males and
females who were between the ages of eighteen and twenty-five and who were
unmarried holders of a bachelor’s degree and who were company employees
whose monthly income was from 5,000 to 15,000 baht.

2. Viewers of the advertising placement exhibited differences in their
exposure behaviors in regard to aforesaid sitcom drama. Most of them had the
behavior of viewiﬁg this type of drama in a favorable manner. They enjoyed
watching for two times a month. Most of them viewed the drama for more than
a year with the reasons preferring to view this type of drama. The characteristics
of viewing was sometimes attentive, other times not.

3. Most of the viewers had the perception of advertisement from the
placement of the products as set and prop (home, shops, or bus stops). They
had the perception form advertising placement due to seeing the products and
symbols clearly. Most of them had the perception of advertising placement
from the placement of products in the drama under study, sometimes with the
relationship with the story. Most of the subjects did not notice the change in

product and service presentation. The demonstration depended on the story.
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Most of the subjects recalled the products from the performers” holding, touching,

and carrying products on placement in the drama under study.

4. Viewers of advertising placement recalled the picture, position, and
conversation of characters in the drama under study when they talked about
the products and the symbols as well as the service only sometimes. Most of
the subjects recalled the scenes with product and service presentation only a
little. The frequency in product and symbol presentation in the drama under
study affected the subjects to recall the advertising placement only in some

parts.





