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This thesis collects and collates (1) the demographical characteristics
of selected young persons domiciled in Bangkok Metropolis whose choices in
dress are imitative of fashions depicted in fashion magazines earmarked for
young persons. Investigated, moreover, are (2) the exposure behaviors
evinced by the subjects of investigation in regard to information contained in
these fashion magazines. Finally, considered are (3) the effects of fashion
presentations in these magazines insofar as they influence the adoption of

imitative dressing on the part of the subjects of this inquiry.
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The sample population consisted of 400 young persons between the
ages of sixteen and twenty-five who were domiciled in Bangkok Metropolis.
The instrumeﬁt of research was a self-administered questionnaire.

The techniques of descriptive statistics used in the analysis of the data
collected were frequency, percentage, mean and standard deviation. T-test and
one-way analysis of variance (ANOVA) were techniques utilized for testing
purposes. The method of least significant difference (LSD) multiple
comparison was used in cases in which differences were found to obtain at a
statistically significant level.

Findings are as follows:

Reading fashion magazines that eventuated in dressing in imitation of
fashions depicted in fashion magazines for young persons did not depend on
reading preferences and the frequency with which information was received
from such fashion magazines. |

Young persons with a monthly income ranging from 7,001 to 10,000
baht were more affected by such magazines in adopting imitative behaviors
than was the case with those whose monthly income was greater than 10,000
baht. Young persons whose monthly income ranged from 5,001 to 7,000 baht
were more greatly affected in imitative dress behaviors than those whose
monthly income was less than 3,000 baht.

Young persons who dressed in conformity to the fashions presented in
these magazines were more affected in adopting imitative dressing than those

who dressed appropriately and in accordance with the occasion. Young
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persons dressing in a manner congruent with their owﬁ needs were more
greatly affected in adopting fashions imitative of those displayed in these
magézinés than those who dressed in a fashion compatible with parental
preference.

Most of the young persons under study who viewed photographs of real
models were more greatly affected in adopting imitative fashion behaviors
than was the case with pictures of clothing products alone. Finally, drawings

affected imitative behaviors in dress more than was the case with cartoons.





