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This thesis investigates (1) the demographical characteristics of
selected readers of newspapers analyzing weekly news insofar as they affect
their decisions to purchase these newspapers. Additionally, considered are
(2) the affects of the exposure behaviors of readers of these newspapers which
affect decisions to purchase them. Investigated additionally are (3) the
relationships between the use these readers make of these newspapers and
decisions to purchase them. Finally, taken into account are (4) the relationship

between newspaper components and decisions to purchase these newspapers.
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The research population consisted of 400 readers residing in the
western section of Bangkok Metropolis. The instrument of research was a
questionnaire.

Statistical techniques used in the analysis of the data collected were
t test, One-way \analysis of variance (ANOVA), Least Significant Difference
(LSD) multiple comparison, and Pearson’s product moment correlation
coefficient.

| Findings are as follows:

In investigating the relationships between the demographical
characteristics of readers and purchasing decisions, the researcher found that
differences in age, educational level, occupation, and income were correlated
with concomitant differences in decisions to purchase the newspaper under
consideration in this inquiry. Of the subjects of investigation, those who were
forty—one years of age or older decided to purchase these newspaper more
frequently than those who were younger than twenty years of age. Those
whose educational levels was that of holders of a master’s degree or higher
more frequently decided to purchase these newspapers than those who were
holders of a diploma or its equivalent. Those who were civil officials or state
* enterprise employees more frequently purchased such newspapers than those
whose monthly-income was less than 5,000 baht.

1. In respect to the exposure behaviors of the readers under study, it
was determined that there were differences in regard to the newspapers with

which these readers were familiar, the frequency with which they read these
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newspapers, and the ways in which they read them corresponding to differences
in decisions to purchase tﬁe newspapers. Most of the subjects were familiar
with and read Nation on Weekend. The method they used in reading these
newspapers was to scan news aﬁalyses and article columns.

2. In investigating the uses these readers made of the newspapers they
read, it was found that the highest level of perceived benefits stemmed from
being able to encounter new concepts and points of view, a factor found fo be
correlated with decisions made to purchase them. The contents of the
newspapers these readers believed were the most useful were news analyses
and articles pertaining to political issues. In this case, the readers under
examination believed they benefited by being able to apply what they had
learned to their work.

3. In respect to the components of these newspapers, the researcher
determined that the characteristics of the font used, the cover, news analyses,
and the titles for both news analyses and articles were correlated with
decisions to purchase them. Finally, it was found that newspapers which
presented news analyses and articles that were up-to-date, provided in-depth
aglalyses, and were direct to the point were correlated at a high level with

decisions to purchase them.





