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In this thesis, the researcher delineates (1) the demographical
characteristics of a group of those gainfully employed in Bangkok Metropolis
vis-a-vis Internet public relations. Furthermore, considered are (2) the
satisfaction levels of the subjects of investigation toward Internet public
relations. Finally, investigated are the (3) exposure behaviors, perceived
benefits and problems encountered in respect to Internet public relations as
evinced by those under investigation.

The sample population consisted of 400 gainfully employed individuals
who were residents of Bangkok Metropolis. The instrument of research was a

self-administered questionnaire.
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Techniques of descriptive analysis used in the analysis of the data
obtained were frequency, percentage, mean and standard deviation. T-test and
one-way analysis of variance (ANOVA) were employed for testing purposes.
The technique of least significant difference (LSD) multiple comparison was
utilized when differences were found at a statistically significant level.

Findings are as follows:

Of the gainfully employed under study, it was found that those who
had used the Internet for about two years evinced greater satisfaction with
Internet public relations than those who had used the Internet for less than one
year.

Of these subjects of investigation, it was discovered that those
encountering problems in using websites providing public relations for
various organizations in respect to slowness of connections evinced greater
levels of satisfaction than those who were plagued by provisions of incorrect
information on websites.

Moreover, these respondents who experienced problems in using
websites in the aspect of Internet links exhibited greater levels of satisfaction
with Internet public relations than those who encountered problems of slow
connections.

Additionally, finally, those who had to face problems in utilizing
Websites in respect to dead or broken Internet links displayed higher levels of

satisfaction than those who had to confront the problem of slow connections.





