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This thesis is concerned to delineate (1) the demographical
characteristics of selected Bangkok Metropolis viewers of game show
programs on television. Additionally, investigated are (2) the components,
patterns and contents of these programs. Finally, considered are (3) the
presentation techniques utilized by game show program producers.

The sample population consisted of 400 residents of Bangkok
Metropolis between the ages of fifteen and forty who were viewers of game
show programs. The researcher used the technique of random sampling on the
basis of extrapolation from the 1973 table of Taro Yamane. Thus, subjects

were selected through the drawing of lots by residents of four of the fifty
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districts of Bangkok Metropolis. These four districts were Bang Kapi, Bang
Kho Laem, Suan Luang, and Prawet. The sample accordingly exhibited a
reliability level of 95 percent with the margin of error being set at 5 percent.
The data were collected from July to August 2008.

Findings are as follows:

1. The majority of these viewers of game show programs were females
between the a{;ge§ of twenty-six and thirty who were holders of a bachelor’s
degree with an income between 10,001 and 15,000 baht.

2. These viewers paid closer heed to presentation techniques than to the
titles of the programs. They preferred innovative programs. They opined that
viewing these programs contributed to an enhancement of wisdom and
intelligence. Most of them viewed these programs from one to two days
weekly and in the evening between the hours of 21:00 and 24:00. They
particularly viewed program segments they believed were interesting. In other
words, they viewed only certain portions of the programs.

3. The subjects believed the content of game show programs provided
well-rounded knowledge in contradistipction to merely academic knowledge.
The “Ching Roi Ching Lan” program was preferred by these viewers in the
segments devoted to Jthe Sam Cha Theater and the Competitioﬁ Challenge
with the Sam Cha Gang. These game show programs most greatly affected the
imitation behaviors of these viewers.

4. The pattern of these game show programs was one in which

knowledge was combined with entertainment. Viewers more frequently
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choose variety game shows in comparison to reality game shows. They were
of the opinion that these game show programs should augment content and
afford more opportunities for gaining knowledge.

5. In regard to presentation techniques, these viewers held that show
patterns were more significant than contents. They believed that both
entertainment and program content should be stressed. They believed that the
presentationsubf fhe comedians in the Ching Roi Ching Lan program were
always creative and replete with innovative ideas. Finally, they expressed a

preference for game shows that were entertaining and afforded a way to relax.





