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In this investigation, the researcher studies (1) the adoption of the
principle of good governance by the Consumer Protection Committee Office
as a principle focusing on management, transparency, and tﬁe participation of
citizens in its management processes. Furthermore, the researcher examines
(2) problems in and obstacles to the adoption of the principle of good
governance as applied to the management processes of the Consumer
Protection Committee Office. Moreover, finally, the researcher (3) determines
what measures would be conducive to fully developing the applicatioﬁ of the

principle of good governance to the management processes of the Consumer
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Protection Committee Office.

Using qualitative research methods, the researcher used documentary
research as a means of providing primary data and thence used this data in
further qualitative analyses vis-a-vis other relevant data taken from documents
and observations made by the researcher. Applying content analysis, the
researcher analyzed the data collected and synthesized the findings in such a
way that the levels of transparency and participation of citizens in the
management processes of the Consumer Protection Committee Office could
be studied and evaluated.

The researcher thereupon used the results of analysis and synthesis in
cxamining whether in carrying out its duties the Consumer Protection
Committee Office actually adopts the good governance principle by allowing
for transparency and concerned parties to participate in management
processes.

This phase of the inquiry also required applying the measurement
techniques used by the Royal Institute in evaluating governmental
performance. A major yardstick used by the Royal Institute in such cases
involves making evaluations by applying four principles of transparency.
These evaluative principles are applied to the system of work, benefits,
penalties, and transparency in actual work conducted.

The Royal Institute also uses another major yardstick in evaluating
governmental performance in respect to public participation in management

processes. In this connection is applied the principle of participation in the
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course of which is determined whether governmental agencies distribute
information to the members of the general people, whether they listen to the
opinions of the citizenry, and allow other agencies to be involved in decision
making with an eye to fostering the capabilities of the populace by actual
participation.

Research findings are divided into two sections as follows:

Part 1: In respect to the principle of transparency, the researcher found
that the management of the Consumer Protection Committee Office pays strict
heed to this principle in general. However, in considering the concrete
operational details of this Office, the researcher determined that the
management officials of the Consumer Protection Committee Office used
measurement techniques which do not ensure full transparency. Thus, it falls
short in regard to the transparency requirements of the Royal Institute when it
comes to the system of benefits, including remuneration packages for work
completed and for effective work, honesty, and higher scale salaries.
Additionally, the researcher ascertained that measurements of transparency in
regard to the system of penalties were insufficient, since involving an absence
of transparency in determining fair penalties for infractions committed by
wrongdoers and following effective prosecution methods. The researcher has
thus concluded that there is ample room for improvement and development in
the area of transparency.

Part 2: In respect to the principle of participation, the researcher found

that the management of the Consumer Protection Committee Office pays
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close heed to this principle in general. However, when it comes to concrete
details, it was determined that the management of this Office failed to
measure participation properly as envisaged in the principles promulgated by
the Royal Institute in the case of the decision making process. This was the
case in regard to the aspects of decision rﬁaking concerning planning, timing
and committee decision making.

Besides, in conducting a survey of the knowledge of consumers in
various groups, it was determined that only 3.7 percent had an overall grasp of
relevant information pertaining to the rights of individual consumers. In this
survey inquiry, it was found that the individuals surveyed grasp individual
consumer rights in the medium range. However, those who are government
officials or employces of private companies have a higher level of
understanding, while those who are agriculturalists have the lowest level of
understanding.

Problems in and obstacles to the dissemination of pertinent consumer
protection information have been revealed by the fact that dissemination is
uneven and inadequate. Even though the Consumer Protection Office has
disseminated such information to wide strata of society through various
channe]smtelev}sion, compact discs (CDs), video compact discs (VCDS), and
other materials—through its operations, budgetary constraints limit the access
consumers have to this infonhation. It is urgent to allocate additional funding
or otherwise the operations of the Consumer Protection Office will continue

to be far less effective than they could be.





