y unAage 186062

a o : A w ¢ A o =4 P v w da 9 ')
N15398A5 310U ssaanmed 15293 U U aWeNIS Us T FUN U AUAIUIANT T

q L1

[V < o @ = =)
wannuazmaunmeesduwe  UszliuwadugniniemsGouduazanuiane levesddimy

< =) 3 :zl 3 3 ) o (% 4 a o o
Aua Tasliduaoumsfnel 2 Yuasu Ao 44 1) Jud1599 ladisreiungugnaiuien 38

' '
54 o _ o L3

4 L) ] o & ) L) Q L)
Tgdu $1m AldnSoudueimeeguda S 200 au deldnnnmsguaguilediau

L)

¥ 3
s a

s 9/ < P ) 3 a
131293 YU 2) VUWAIU Iﬂﬂﬁi1QL'J'UL’1Jﬁi‘l"lllEﬂLLUUVl"lﬁ,ﬂ'lﬂﬂ'ﬁﬁWi?ﬂ mﬂuuﬂs:muﬂmmw
d v y A Y Y & o =
YOIIVLU T Iﬁﬂ@t%ﬂ?%]mﬂ‘luﬁ@ 5 AUUAZ T ITIYATHIUDN 5 AU ATNATDIVINATUND
o Y ' a = Yo a w "o t g & @
NNMILaeU] LLﬁzﬂiZLUUﬂ')‘mWﬂWﬂiﬂIlﬂﬂTLNUﬂWSﬂUﬂQNﬂ'JE)U'Ni]'IH'Ju 30 ﬂu“lf\“vlﬂif'lﬂWﬂ
[} Qad‘ 9 o a Y as A L v
MITTVUDUDIZN ﬂﬂﬂﬂ1%1Uﬂ15'L’ni'mLLﬁZﬂﬁZLUuﬂﬂlﬂ’]Wi‘UﬁﬂﬂUiSU']EJ 1D ANIBYALT LLAZA

WoaUuINesgIU MININATugNE 19 t-test 11U Dependent

[

2 ' 3 A v o oA & o A v o
WATINAITANET WU AUIUTNDNTUTTNTUNUT AN UAVIUENDMTUSE T TUNUT

amszazanuifeatumssyueeme lsagiud saudensflesiumsnegiud Milszneu

Y Am e oo o <Y a yq ¥ Y a a = Ay Y
mm@mﬁuﬁumymuwmg«jmaamgm g“lmmuazgmms DTN ﬂmﬂWW‘U@QHULUﬁ‘VIULﬂinﬂ

msilsziivleodidermnydudeliguawd  Jaundesin 43 A1 S.D. MIAY 0.7 uazn

= { T L A < ' row = v <
Aoaimgauiomegluinayia TAmdssi 43 a1 S.D. iy 0.7 matlszdiunadugnd

1Y Y

= < = [ o a K =
namsBouinunddrsudvwaisadugninmemsGoudndimsdnuiganiineufinuiiy

Y

[}
s [=}

[} o o o t 3/ o P= [l 1 4 v o
eIy UgaIayYn 0.01 HLaZWUN a“ﬂi]n‘UﬂJ’diJﬂ'.nNﬁﬂW@iﬂﬂ@L')UlUﬁlﬁﬂﬂ]iﬂjz"]ﬂﬁNWUﬁ

<

a o - 1 (Y 4 1 o a
Audiinunie 4.4 a1 S.D. My 0.1 Feaglumumanuiawelaszauunn



186062

The purposes of this study were to examine the forms of web based for innovative product
promotion, the develop and to find out the quality of the web based, to determine learning
achievement, and the satisfaction of web based viewers. This study had 2 phases: phase 1) a survey
phase surveyed a consumer group of G Evolution Limited which had already used air filler. This
group consisted of 200 persons from a selective sampling method and phase 2) a development phase
was to develop web based according to survey and to examine its quality by 5 media experts and 5
content experts, and to conduct a test to find out the achievement and the satisfaction of the
sampling group. This group consisted of 30 persons who came from the selective sampling method.
Statistics to survey and to examine the quality was percentage, and S.D. (Standard Deviation). To

find out the learning achievement, dependent t-test was used.

The results of this study were that web based for premotion characteristics was to promote
information and knowledge about air ventilation, allergy, including at open prevention in form of
video interview with experts, consumers, and executives, still image, video interview. An average
score for web based quality provided by the media experts was 4.3 with S.D. at 0.7. The average
scorc provided by the content experts was 4.3 with S.D. at 0.7. The learning achievement from web
based was that the average scores after the test was higher than the onc before the test with a
significance of 0.01. And it was found that the viewers’ satisfaction towards the web based for

product promotion was 4.4 on the average with S.D. at 0.1, in other words, it was at a high level.





