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The Objective of this study was to study and compare the decision process in fresh
lychee purchase between local and Thai tourist buyers in Mueang Chiang Mai District. The data
for the study was collected from questionare distributed to 400 respondents, 200 of locals and 200
of tourists. The statistics used were frequency, percentage, means, Chi-Square and T-Test.

The results of the study showed that most buyers in both local and tourist were single
females of 25-35 years old, with 4-6 family members. They were business owners, with
bachelor’s degree or equivalent. They earned 30,001-40,000 baht per month. Locals and Tourists
respondents showed different decision processes. For problem recognition, it was found that
source of information of locals was lychee festival, while tourists was fruit market. For the
important reason to buy lychee, it was found that locals would buy lychee when they want to
consumed it, while tourists would buy lychee whenever it available.
| For information search, it was found that when searching information to help them make
a buying decision, Locals focused more on safety from chemicals and pesticide, while tourists
focused more on the size of lychee and price. For the source of information, it was found that
locals tested lychee more than tourists.

For alternative evaluation, it was found that tourists focused more on size, lychee variety,
price, price of alternative fruit, convenient place of purchase, and discount, while locals focused
more on freshness of lychee.

For purchase, it was found that locals bought more at lychee festival, while tourists
bought at fruit market. For the most important buying factor, it was found that tourists considered
place of purchase to be more important than locals did. In case where there were other fruits
available at a similar price, locals would still buy lychee more than tourists.

For post purchase evaluation, it was found that after consuming lychee, locals would still
buy lychee in the future more than tourists. As for problem concerning the purchase, tourists had

problem with taste, taking advantage from seller, inconvenient place of purchase more than

locals.





