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This thesis investigates (1) the exposure behaviors of selected
Ramkhamhaeng University (RU) female students in respect to Elle, Cleo, and
Cosmopolitan women’s magazines. Studied additionally are the presentation
techniques used by these magazines. Also considered are (2) how these female
students make use of benefits they believe they receive from reading the
magazines under study. Finally, examined are (3) the opinions of the female
students under study regarding these magazines.

The sample population consisted of 400 undergraduate female students
enrolled in various faculties of the university. The instrument of research was
a questionnaire.

Techniques of descriptive statistics used in the analysis of the data collected
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were frequency, percentage, mean and standard deviation. The hypothesis was
tested using one-way analysis of variance (ANOVA). In cases in which differences
were found at a statistically significant level, Scheffé’s technique of multiple
comparison was utilized.

Findings are as follows:

1. Differences in the demographical characteristics of age, faculty, and year
of study of the female students under study were not correlated with concomitant
differences in the opinions in regard to the aforesaid magazines. Moreover, in
regard to the demographical characteristic of religion, it was found that subjects
who were adherents of Islam evinced opinions toward these magazines at the
highest level.

2. Inregard to exposure behaviors, it was found that those subjects of
investigation who were cognizant of the fact that these magazines were available
at bookstalls also exhibited levels of magazine exposure at the highest level.
Of the subjects of investigation, those who procured the magazines through
patronizing magazine rental shops also concomitantly displayed exposure
behaviors at the highest level. No statistically significant differences in exposure
behaviors corresponded to differences in the frequency at which the magazines
were read. Those subjects who expressed interest in reading a number of magazines
additionally exhibited exposure behaviors at the highest level. In regard to the
length of time which had lapsed since these subjects of investigation had
commenced reading these magazines, it was found that female students who

had been reading the magazines for more than two years showed the highest
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level of exposure. In regard to the length of time spent in reading the magazines,
those who read the magazines at an interval of one hour per sitting manifested
the highest level of exposure behaviors.

3. Of the subjects of investigation, those who perceived benefits from
the contents pertaining to work evinced the highest level of perceived benefits
from reading Elle and Cleo. However, the highest level of perceived benefits
was expressed by those subjects who believed the magazines afforded them the
benefits of entertainment and stress abatement.

The highest level of perceived benefits from reéding Cosmopolitan
corresponded to the aspect of fashion, inasmuch as it was believed that this
magazine showed readers how to adopt a modern glamorous look. Again, at the
highest level, were the perceived benefits of learning from these magazines
how one could adopt and pursue a way of life that was personally suitable.

4. The female students under investigation were of the opinion that
how sex was presented and information regarding relations with the opposite
sex provided benefits at the highest level. In regard to opinions concerning the
information presented, it was thought that the magazines presented useful and
beneficial contents at the highest level. In regard to how sex was presented in
these magazines, it was found that female students were of the opinion that
magazine presentations concerning sex conveyed information appropriate to
the condition of modern women at the highest level.

In respect to presentations which purportedly influenced readers to

spend more money, the respondents were of the opinion at the highest level

that they were not induced to augment expenditures in the wake of reading or
viewing these presentations. In regard to the expression of opinions regarding
columns dealing with leisure and travel, preference was evinced at a higher level
in comparison to columns devoted to health care. Those female students who did
not enjoy reading the health care columns were of the opinion that these columns

should be presented at a higher level.





