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The purpose of this research are 1) to study the advertising effects
on people of working age's consumption, 2) to study the correlation between
the exposure of advertising,awareness of advertising effects and purchasing
behavior and 3) to study how people use advertising information for their

purchasing decision.

Questionnaires were used to collect data from 400 people of working

age in Bangkok. Percentage and One-way Anova were utilized.

The results are as follows :

1.Most of people of working age are awared that many of advertisements
are overclaim.

2.Most of women believe and are interested in advertisements more than
men.

3.Younger people of working age believe and interested in advertise—
ments more than the older.

4.Product attributes, brandname, and advertising plot are utilized
in purchasing decision by most of the people of working age.

5.Advertisements are used as essential infomation when people of
working age purchase convenient goods such as household products, food, snacks

and beverage.
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