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This theéis investigates (1) the behaviors of selected Bangkok
Metropolis young people in using mobile phones. Also considered are (2) how
convenient and easy it is for these young people to use mobile phones in
addition to what qualities they perceive as being attractive in the mobile
phones they use. Additionally, (3) examined is the perceived necessity of
using mobile phones in communication on the part of the subjects of
investigation. Finally, taken into account are (4) the needs to use mobile
phones vis-a-vis certain kinds of technology or in respect to the provision of

additional services.
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_____Using the quota sampling technique, the researcher selected a sample
population of 400 young people in Bangkok Metropolis who were students.

" The instrument of research was a questionnaire.

| | The data collected were analyzed using applications of the Statistical

* Package for the Social Sciences (SPSS) program for Windows. Techniques of
descriptive statistics used in the analysis of data were percentage and mean,
techniques which were used in providing information concerning the general
characteristics of members of the sample population. Standard deviation,
t test, and F test were techniques used in the course of analyzing the opinions

of the young people under study.

Findings are as follows:

1. In respect to the demographical characteristics of the young people
under study, it was found that most were twenty-two years old and were
studying at the undergraduate level. Additionally, mcl)st of the subjects were
students at public educational institutions and had monthly incomes less than
5,000 baht. The monthly incomes of their parents or guardians were less than
50,000 baht.

2. The researcher determined that Nokia mobile phones were
particularly popular because of their beauty and attractive colors in addition to
how convenient and easy it was to use them. The subjects of investigation

used Advanced Information Services (AIS) because of the promotions this
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company offered. They sometimes made calls outside of Bangkok Metropolis
and did not experience any problems in using mobile phones.

3. In considering the behaviors of the subjects expressive of the need to
use mobile phones in communication, it was found that most of the subjects
decided to use mobile phones because of their own needs. They used mobile
phones for conducting business with friends and for purposes of study. The
average expenditure of time consumed in making individual calls was twenty
to thirty minutes. They made calls on average three to six times daily. They
usually spent 500 baht monthly for mobile phone charges. The subjects
bought mobile phones and paid for mobile phone services themselves.

4. In regard to special technology or additional services, it was found
that most of the subjects most frequently used the waiting call service.
Moreover, they never used the short message service (SMS) for the
expression of opinions on subjects of concern presented in the media. They
sent SMS messages less than five times monthly so as to be able to participate
in programs. Most of the respondents used new mobile phones without
substituting a new mobile phone communication system. They used their
mobile phones from between three and four years before changing phones.
Principally they changed phones whenever their old phones were damaged or
lost.

5. The subjects held that overall it was highly important to them to be
able to use mobile phones. The most important factor in this respect was the

efficiency with which they were able to use a mobile phone network.





