229932

Ay o oa S A v Ad ' 9 ]
M3Nensliiinguszasamefnuiletentnadens lduazanuianele
' a2 a o o M A =
fpIasesmsiFoermnud FufluuSmsaSuuu Insdwideneovosyadulu
r-"l Y a:i::l v Y = r=Y :
pyamwumuAs lusesilatentinadensldusms wgdnssuuasmde Tavan
uazanuiewelalumslduSmsmaSuuuInsdniiidede Tneluvuasvanily
A =1 "o a [l o,
insesiie lumsinusausaudeyauay Idmarduse@nsuearh am3s Cronbach
Tasrmiiy .97 adan 14 lumsiinsrzvidoya 1Aud msuanuasnnud midesas
1 ! (] : = ¢
ARy uazAmaIubeuuuNAs§IU tazMsInzEaNul s
(one-way ANOVA) WU
1. ngudedwaniidadannniingudiediuname Jegog
11929 2534 7 dawIngilisziumsfnunlSayanas viemouni Terdwgsha
auda U510 1dsglure 10,001-20,000 v waziian s elums 19us s

Tnsfniiiedomasdoou Teendl 500 v



229932

o et 1 Y a = a a =
2. Vveniinanems 1¥UTNT IasIMSFeeruUALSMIESuUY
Insfwitiode 18un Yedvdruynna fedvdudiny uariadodumsama
Wy Jedodruynna nguald1ayaan #’fﬂﬂﬂ’lig‘ljﬂi‘llﬁsfﬂy‘ﬁ‘lh’aﬂﬁ MNnga
Phisdudiny nquiediyaduidenldmszmounieaulndgauusii uas
fadedumsamn Niinademsiaenlduiniige Aenduiledradudenld
wmszdusns linaase 14w
3. MSUANIUNIES Iy unednu Iasemsdeamud usmsesuuy
o -] A @ & 3 = LY 1 - =y
Insemnitedamemsaadulaldusnms nquitediayaduiinganssumsiaism
' & ﬁ o ¢ e
inmsie lavan nndeu leageiiga uazainms TavanTasnisesnys
5998911
9/ = v - =y
4. mslsuazanuiane s de lasemsidsesmuaus msasuuy
o s = aoar o L") [ {
Tnsfiwidede veuyadulunjunnumuns Aundadas nquiesdianelei
Tasamstdeernud uaasdoyandngunm Innudanu nmiianuauda A
=] v Y = =; o o 9 = Y = =} ]
uazlisnmmlduTmsnimunzay mudidy SumsusmsvesdInuimsasedis
& Vel v oA oA Y a A 9y ' =
vuegnanuiureneved IfUTMsnTeve nazms Mdeyainasiasudiu
U ci Y =
nounvzve lsusSms
9/ Y = = = 1 T o ' v X []
5. ww ltumslguims Tnsemsidesru@ wu nqudlesnsdiulng
919U 205 au Duud Ty 1duSms Insems@oermnud sz Insamsidos-
= = iy o3 ] = [}
rud TaTiusmsdeyainiiaulawazdudss Temiusyady wu Tnaazunina
waziideyavnmsimiuadeludenuyady diungqudledis $1uu 195 au il
i 1 & 1] o H L 1 H a’
uun Tuiiee lidenld e lufinnusuiluies 14 azdrainasilasy
Tnadunu'ly
H T o ] = =1 a a 1
6. dearerusunziingudlodiuaasnnudariuiu@y 18un mue 14T

T i g o A g
sy lnig Sdeyanduilegiv uazasiivgosmems TamanTdunniu



223932

The objective of this research was to study factors affecting the use
and satisfaction of Muslim listeners to the Santi voice program on mobile
phone in Bangkok, with regard to the aspects of service, seeking advertising
behavior, and their satisfaction with the use of added services on mobile
phones. The research tool was a questionnaire, with Cronbach’s alpha
coefficient reliability of 0.97. The statistics used in the data analysis were
frequency, percentage, mean, standard deviation, a ¢ test, and one-way

analysis of variance (ANOVA)
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The findings are as follows:

1. The sample in this study consisted of more females than males,
aged between 25-34 years old, holding a bachelor degree or equivalent,
owning a business, income 10,001-20,000 bath per month, and average
phone bill less than 500 baht per month.

2. Factors affecting uses and satisfaction of the listeners were
individual, social, and marketing. With respect to the individual factor,
Muslim listeners aimed to receive information in the highest level. With
regard to the social factor, they chose the program that their friends and
family suggested. And regarding the marketing factor, most of them chose
the free trial program.

3. With regard to their seeking advertising behavior on Santi voice
program and its added services on mobile phones, it was found that Muslim
listeners received information mostly from websites and booth exhibitions,
in that order.

4, With regard to use of and satisfaction with Santi voice program on
mobile phone, the Muslim listeners were satisfied with the quality of the
text, which was clear and sharp, at the highest level, and their satisfaction
with the price of the service was at a lower level. With regard to the network
service provided, the listeners were concerned about the reliability of the

network provider and the information received.
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5. The 205 respondents tended to use Santi voice program because it
provided interesting and useful information. For example, the program
presented the worship of the Allah’s kindness period and other updated
information for the Muslim society. However, 195 subjects said they would
not use the program because they thought it was not necessary and the
information presented was not really related to their lives.

6. The respondents suggested presenting the program with new and

updated information and there should be more advertising channels as well.





