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The purposes of this research were to study the potential and tendency of cultural tourism
of Phu Thai community, The sampling group consisted of 1) 400 Phu Thai people from Nong Sung
district and Khamcha-E district, Mukdahan province including Khao Wong district and Kuchinarai
district, Kalasin province, 2) 10 delegates from related government organizations and 3) 200
tourists. The research tool were questionnaire and interview form which summarized to the result
as following ;

The most attractive issue for visiting Phu Thai community were the beautiful and unique
costumes and handicrafts. The visiting period was 1.53 days in average which mostly found at
weekend and tourists preferred traveling alone by private vehicle. The popular souvenir were silk
and local dresses. The effective media for promoting the Phu Thai tourist attraction was its own
website. The purpose of visiting were finding out and learning villager’s way of life.

The most potential of motivation of Phﬁ Thai community tourism was last long cultural and
traditional conservation, while the convenient asphalt roads throughout community area was an
advantage on tourist spot access especially in rainy season. Tourists showed great worries on their
stuffs, so the most useful facilities they need was safety parking area.

The local people’s attitude for tourism was they were proud of their way of life and cultural
community, while their participation were found on the tourist aFtraction ¢leaning project,
maintaining the nice surrounding and community tidiness.

The tendency of number of tourists was increasing comparing to the year of 2007 which

the traveling in April and November for cultural tourism was interested by most of them.





