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In this study of market structure and competitive behaviors in the fast
food industry, the researcher investigates (1) the market structure of the fast
food industry. In addition, the researcher measures (2) the concentration level
of the fast food industry. Finally, considered are (3) competitive behaviors in
the fast food market.

The researcher analyzed the market structure of the fast food industry
through analyzing market concentration. This analysis of market
concentration was conducted on the basis of ascertaining the concentration
ratio (CR) and determining the Herfindahl-Hirschman index (HHI) in this

connection.
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Findings are as follows:

CR analysis shows that four large fast food businesses achieved
domestic penetration at approximately 53 percent in 2003-2004. In the period
between 2005 and 2007, the domestic penetration of these four businesses was
found to be from 61 to 63 percent. This finding shows that this industry had a
high concentration level. Therefore, there was little competition in the
imdustry.

This finding was congruent with the results obtained when
concentration was measured using the HHI technique. Using this tool to
analyze the period between 2005 and 2007, the researcher found that
concentration increased between 2005 and 2007. Using HHI criteria, it cannot
be gainsaid that concentration had become higher. Therefore, there is a
tendency for this industry to become monopolistic, inasmuch as it is
undeniable that these four fast food businesses have become leaders in this
industry in respect to both full meals and snacks.

In regard to competition behaviors in this industry, the researcher
determined that non-price competition drove budgetary outlays earmarked for
expansion thorough opening new branches; scouting for new locations;
decorating facilities using modern decor; enhancing product image by
producing products that are more attractive to consumers; and the selection of
new media and channels of communication for reaching the target group,

thereby allowing for more frequent communication with consumers.





