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ABSTRACT

198382

This study aimed to examine consumers’ behavior in choosing non-bank credit for
installment purchase of goods and services, as well as to identify the associated influential factors
in consumers’ decision-making and the relevant problems and obstacles. Its scope was confined
to the non-bank financial institutions in Mueang District of Chiang Mai Province. Data were
compiled from 300 samples of non-bank client. The analysis was based on the results of
descriptive statistics, application of Logit model using the maximum likelihood estimatimation
(MLE) technique, and the marginal effects.

The findings revealed that the majority of samples under study who used non-bank credit
for installment purchase of goods and services ware characterized as male (62.22%), 20-30 years
old (63.70%), single (75.19%), having no dependent on family burden (52.96%), with education
from bachelor’s degree (68.89%), having fixed income (88.89%) at the average 5,000-10,000
baht per month (52.59%)

On consumers’ behavior the samples under study were found to prefer Aeon credit
source the most, use credit service once every six month, and pay for the purchase of goods and
services at the average value of 10,001-20,000 baht each time. The installment purchase was
mostly made for household electric applicants, and at the electric applicants selling shops. Most
customers used to have problem concerning overdue of installment payment because their
expenditure was larger than their income. In this case, they would negotiate to make a
compromise with the creditors.

The most influential factor for decision to use non-bank credit for installment purchase of
goods and services in the area of Mueang District of Chiang Mai Province at 5% statistically
significant level were found to be the consumers’ education, prices of goods and servicés, interest
rate, and safety in using the credit services, those influential factors significant at 10% level
appeared to be the fee for the repayment in each installment period, and the point reword.

The problems or obstacles in using non-bank credit for installment purchase in the case

of the present study ware mostly associated with the interest rate or the service fee.





