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The objective of this study was to study the interest of the viewers,
their behavior, and styles of television programs. The samples consisted of
400 television viewers who lived in Bangkok and used to send messages via
SMS to television programs. The instrument of this study was 400 sets of
questionnaire. The statistics used in data analysis were percentage, mean,
standard deviation, ¢ test, and one-way ANOVA.

The results of the study are as follows:

1. Age, level of education, and monthly income affected the samples’
interest in sending SMS differently. It was found that the samples aged lower

than 20 years old, 20-30 years old, and older than 40 years old were more
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interested in sending short SMS than the samples who were 31-40 years old.
The samples that had a high school diploma, bachelor degree, and higher,
showed more interest in sending short SMS than those who had a diploma.
The respondents who had incomes of 10,001-15,000 baht and higher than
15,000 baht per month were more interested in sending short SMS than the
samples who had income of less than 5,000 baht per month. The samples who
had income of 10,001-15,000 and higher than 15,000 baht per month were
more interested in sending short SMS than the samples who had income of
5,000-10,000 baht per month.

2. In the aspect of television watching behavior of the viewers, it was
found that the respondents who watched the television programs alone and those
who watched it with their relatives showed more interest in sending SMS than
those who watched it with their parents. The subjects who watched variety
shows were more interested in sending SMS than those who watched game
shows and music or concert programs. Also, thé subjects who watched news
programs were more interested in sending SMS than those who watched game
shows and music or concert programs. In the same way, the respondents who
watched a single channel continuously, those who switched the channels back
-and forth, and those who watched every channel were more interested in sending
SMS than those who watched only the parts of the programs that interested them.
The samples who watched television during 05.30-12.00 hr., 12.01-18.00 hr.,
and 18.01-22.00 hr were more interested in sending SMS than the samples

who watched television after 22.00 hr. The samples who watched television

at work, at their friends’ houses, or any other places were more interested in
sending SMS than those who watched it at home.

3. As for the styles of the television programs, it was found that sending
SMS to sport television programs affected the viewers’ interest. The viewers
who sent SMS to Golf Square program showed moré interest in sending SMS

than those who sent SMS to Sport Fan program.





