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In this thesis, the researcher investigates the behaviors of using Thai
herbs and factors influencing these behaviors.

The research instrument was a questionnaire. The subjects consisted of
400 persons buying herbal products at Chophaya Abhaibhubejhr Hospital.
The instrument of research was a questionnaire.

Findings are as follows:

Most of the respondents were married females between thé ages of
forty-five and fifty-four whose monthly income was between 5,000 and
10,000 baht. Most of them were holders of a bachelor’s degree and were

employed in the civil service.

In regard to the behaviors of using Thai herbal products, the
7’féfs;p§)ﬁdents concurréd in holding that Thai herbs were beneficial to health and
that local WiS&om deserved to be conserved. Although they had little
Eﬁd&iédge regarding Thai herbs, they nonetheless believed that the form,
taste, and smell of Thai herbs influenced their intentions to use these herbs.
They were interested in using Thai herbs more than herbs from dbroad and in
using herbs which had received quality certification.

In applying structural equation model analysis in order to study causal
influences, the researcher found that attitudes influenced intentions. People
around them influenced the intentions of the subjects.

The perception of controlling behaviors exerted influences on
intentions. The factor of motivation additionally influenced intentions,
particularly in respect to behaviors displayed in using Thai herbs. The factor
of the perception of controlling behaviors influenced the behaviors displayed
in the course of using Thai herbs.

Finally, analysis showed that the factor of intention influenced the
behaviors exhibited when using Thai herbs. This finding was congruent with

the theory of consumer behavior governing this inquiry.





