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In this thesis, the researcher delineates (1) the demographical
characteristics of selected company employees insofar as they affect the
exposure to and gratification behaviors derived from internal public relations
media provided at Samart Companies. Furthermore, the researcher investigates
(2) the exposure behaviors of these company employees insofar as they affect
the levels of gratification with the public relations media in question. Finally,
the researcher considers (3) the styles and contents of these media insofar as
they affect the éxposure behaviors and levels of gratification of the employees
undef investigation.

Using a sampling method based on an extrapolation from the Taro

Yamane table of 1973, the researcher selected a sample population of 400
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employees from fifteen companies located at Software Park Building from a
research population totaling 4,343 employed at twenty-four companies. The
reliability levél was at 95 percent with a corresponding margin of error at 5
percent. The instrument of research was a questionnaire.

Findings are as follows:

1. The researcher determined that the demographical characteristics of
age, educational level, work period and monthly income affected the éxposure
behaviors and gratification levels in regard to the media under study in
accordance with the set hypotheéis postulated for this inquiry.

2. In regard to the exposure behavior of the subjects of investigation in
respect to internal public relations media, it was found that the majority of the
employees were exposed by means of internal e-mail using the Lotus Note
program and were also exposed to news at <www.samartnews.com>. The
objective the subjects of investigation had for using this media was to obtain
mformation.

3. In regard to the styles of the iﬁtemal public relations media, it was
found that the majority of the employees were exposed to printed media
through selecting colorful styles which were visually attractive. In regard to
exposure to the website, the style most frequently selected was a variegated
style.

4. In regard to the content of the internal public relations media, it was
found that the printed matter content to which the subjects were most

frequently exposed was in the form of posters. Posters were favored because

of the conciseness and preciseness with which information was conveyed. The
subjects of investigation decided to be exposed to the Home Samart program
because the cbntent was entertaining. The subjects of inquiry experienced the
highest level of gratification from internal public relations media from

<www.samartnews.com>, Internal Mail, and a public relations notice board.





