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In this thesis, the researcher investigates (1) levels of consumer
satisfaction with sisal handicraft products in the aspects of the production
process, usefulness, and price. The researcher also compares (2) levels of
consumer satisfaction with these products by reference to independent
variables.

Each of the four types of products investigated was produced by
needlework, tying, and weaving. Using the accidental sampling technique, the
researcher selécted a sample population of 400 consumers viewing handicraft

products displayed at Chatuchak Weekend Market.
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The research tool was a questionnaire couched at the reliability level of
0.93. Using techniques of descriptive statistics, data were analyzed in terms of
percentage, mean, and standard deviation. The techniques of t-test and F-test
were also employed for testing purposes. In cases in which differences at a
statistically significant level were found, Scheffé’s method of paired
comparison was applied. ‘

Findings are as follows:

1. Consumers were satisfied with sisal handicraft products in the
following types: placemats, tissue paper roll containers, handbags, and table
lamps at a high level in the aspects of production process, usefulness, and
price for all products.

2. In comparing the satisfaction of consumers with these products, the
researcher determined the following:

2.1 Male consumers were satisfied with all products and with all
aspects at a higher level than their female counterparts at the statistically
significant level of .05 with the exception of the price of table lamps. In
respect to this aspect, consumers displayed no differences in levels of
satisfaction.

2.2 Consumers under the age of twenty-five were satisfied with all
products and in all aspects at lower levels than all other age groups at the
statistically significant level of .05. .

2.3 Consumers whose monthly income was lower than 10,000 baht

were satisfied with all products and all aspects at lower levels than all other
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income groups at the statistically significant level of .05. However, consumers
exhibited no differences in levels of satisfaction in respect to the aspect of
price in tissue paper roll containers and table lamps.

2.4 Consumers who were students or university students were
satisfied with the products uhder study at lower levels than all other
vocational groups in respect to all products and in all aspects a% the
statistically significant level of .05. However, consumers exhibited no
differences in levels of satisfaction with table lamps in the aspect of price.

2.5 Consumers whose educational level was lower than that of a
bachelor’s degree were satisfied with these products at lower levels than was
the case with those at other educational levels at the statistically significant
level of .05. However, the consumers investigated did not exhibit differences .
in their levels of satisfaction in regard to tissue paper roll containers and table

lamps in the aspect of price.





