14

237584

a o ey ¢ A = °_ A 4 v A Vv
NITIVUATIUU @li}ﬂizﬁdﬂmﬂﬁﬂm MIAUVUUMTATUADINTUNAYDUADTIAY

Upe89Ans szAUMsSuduayirundilservuldemsduiiumsdunuiuinyey

Qs

AOFIANUBIDIANTVBIUTIM Yan. $18a (Www)

1 o/ 1

[ J 9 ]
nquéaitedeildlumsfinuinselife dszanssiuau 400 aunieryszring
18-60 1 No1rweglu 6 lunvesngaunnumiuas 1dun watanesnars waams a-
o S8 [ . o 9 o A A g ]
99907 (VALNAN WALIINER tazas g Y dmSumsesien 9 lumsinusiusw
9 [ A Yo o 9 dg‘ Yy A
voyailunuumeunwhditoad19¥u uaz Ik unsasnasuanufisins sves
k) ¥ ]
o (validity) Tnogmsnar@iaznanea (try-out) 1A AIINITRITY (reliability)
Ve ] { o = 4 a Y °
Wiy 0.803 waz 19 Tlsunsuduegfaniunsufiunesuminndoswduma
{ o W o @ an & A [ am a
Tumsdszwnanadoya Rszauiedrgmiada 005 Fadanlfhluadfdussne
TAun anud Sevas Aunde doudlsuuumasgiu uazsedunnudifey Laznaaey
a 9 a o 1 o
auuag U Tng 1% £ test 1A F test nadouAns1zHAIMNUUTUTIUMUAYI (One-

0. W aa

way Analysis of Variance: One-way ANOVA) Liag lunstininuniivedn YNNANA



237584

e A ~ oA d 1 as
AasusgnagouielTesumeuaunauuseg (post hoc test) M1UITNITVBY

R
o

Flieyos (Fisher’s Least Significant Difference: LSD) taz 19msins 1z A maadn
;W 7& & @ o o e . . A A PR
FuilseansavauNUSINGI AU (Pearson correlation coefficient) INDUATITHA
anuduiutueadauls

9 Y 1 v

2 2 ' t o a o '

gawavnmsneiagy a1 nquiredisdauInaillumemgs Torgsenag
e &y 2 Y =) A A g @ Y = Y 4
25-31 1 fimsdn luseaudSayanes TerdwluwinnuuSnensu Iseldmde
dofiou 10,001-20,000 1w uazd Ivg [¥ndasusivesilan,

Inssmsmssuiiumsauanuiuinveuredenuveseinsueusim an,
o Q) A o =2 oo gdyslau =) =2 aa gl A 9
$1fie () Miandn lumsideasell FsenenfinyuRmzianuTundey

k4 v
Fenu wazaguruminiy Andunadon 1dun (1) TnssmsidgnihonsmBuwsziesa
1 43 @) Tasemswanazsusnmsldvgudasuilosunansz s
A i 3 o
@) Tnsamsgnlan@@ed (@) Tnssmsaruayu InsauRanssmniaus 1w do-
vsuswnuis wudean 1dud (5) Tnssmsdudlasasesnituesias (6) Tnsems
TseSouluflu (7) TasemstaadreomsiSounasvesaya (8) Tnsemsilsznig
9

fadlnssu wazd g 1dun 9) TnssmsTemdoguan (10) Tnsamsiluhleld
Uy (11) Tasemsmeenyueysnvasau (12) Tnsanisueuyunisany

msfuimsaudumsduanuiuiareudedinuuessesinsvesuion e,
$ia wmrw) Tunmsaugad iy dsenvuliseaumsiuiegluszduuin
Tauillofinisansiwazidoaluudazdunuimsduiumsiunnusuraseuse

-

dennuoteedng Audunadenuasduguay Sszaumssuiuin uazgdudeny

o Y

fiszdumsfudthunats uagdservuldsunsudeyatnasdedefivdin

L)
]

v M a o ad A d K4 A A A A 1
JTDONUN ﬁaamﬂmauﬂﬁmﬂmmu HASTHOUAADIINIWDO UM TBINOUIINANIU

=

H
Y s

Aruadfilssnvuilidemsduiumsduanuivinveunedinuvosessing
YaeuTEn Uan. 10 @) lunmswyadiunud dszansulliruafauon
sdsmsduiiufenssusuanusuRareudedeanvesuTEm dan, S1fia (umau)

o Y 1w ' 1 199 a o L4 =1 o A A 3
mingudledndiuing ldndadua uazlinnureulumsduiufnssuau



237584

ANMUSURAYEUADFIANUSIUTEN Yan. 100 (UH1wU)
. b4

~ waniamisfAnansaagiiudeueuuz 1889l (1) u5n Yan. $18a
e e = oA VW A & t A
amrw) Msautiumsdunnusuinvevdedenu Ifidudutdliuninduuasd
q, 1 1A @ e Y o Y ¥ 2 !
pIiaedsaeiiies lasdafvnssullanudanumizesldidrtenguidmine
Taomwiz (2) 138 Uan. 198 Wmwy) msmums19deyanadedaiedss Tond
. w o o = 4 ~ o o w
mamsvseanduius ludanlduntu 3) uSim dan. $16 @wrrw) arsdrly
QA oA Va o o dy & Y A v g o 3
Fafanssunlndvadudenuuniu e ldifansFuimauniniulusuing

@) dszaulnruafidannnndemsduiumsfunnuiuinseudedennues

I'd a ol . 0, s/ a LY vod =
83ANIvBeUTEN Uan. 910 vvw) luduvesdunaden maindunannmsifa
Y 9 v
anglaniou Sohldsemaulimsuduazaulonniu Fuiuduszneums
° a d' Y 4' Y Y dgl ) w o o =
asauiulassmsfstudanadeylvuiniu (5) usEv dan. $1da wmvw) I
msflemns IMuszrvuiamssuiun SenelfifairuafiFauindemsduiiums

v oA v o a 3 I'4 o A Y] 1 1 ' 4
ﬁﬁummsuwmamaﬁmu ﬂ\11!‘L!'E']Qﬂﬂiﬂ')iﬂ']luuﬂ'ﬁiﬂﬁﬂﬂ'ﬁﬂﬂﬂﬂ'l'mfﬂw]ﬂlﬁﬂ\i

o 11/

237584

In this thesis, the researcher investigates the issue of corporate social
responsibility (CSR) in respect to the Petroleum Authority of Thailand (PTT)
Pubic Company Limited. As such, thel researcher is concerned with the CSR
performance of PTT in addition to perceptions of and attitudes toward the
CSR performance of PTT evinced by members of the general public.

The sample population consisted of 400 subjects between the ages of
eighteen and sixty years of age who were domiciled in six districts of Bangkok
Metropolis. These six districts were Wang Thonglang, Sathon, Chatuchak,

Bueng Kum, Bang Phlat, and Rat Burana. Used as an instrument of research
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was a questionnaire constructed by the researcher. The questionnaire was

“validated by expert opinion and was found to be couched at the reliability
level of 0.9803 upon being tested.
o The data collected were processed by means of the application of a
computer program at Ramkhamhaeng Computer Institute and the results were
computed as being at the statistically significant level of 0.05. Using techniques
of descriptive statistics, the researcher analyzed the data obtained in terrhs of
frequency, percentage, mean and standard deviation.

Additionally utilized by the researcher in testing the data were techniques
of inferential statistics. Accordingly, hypothesis testing was conducted by
applications of the techniques of ¢ test, F' test and one-way analysis of variance
(ANOVA). In cases in which it was found that there were differences at
statistically significant levels, the researcher employed Fisher’s least significant
difference (LSD) method. Pearson’s correlation coefficient technique was
used to analyze the relationships between variables,

Findings are as follows:

Most of the subjects under study were females who were between the
ages of twenty-five and thirty-one, holders of a bachelor’s degree, and employees
of private companies. They had an average monthly income between 10,001
and 20,000 baht. Most of them used products produced by PTT Public Company
Limited. |

The researcher investigated the CSR projects of PTT only in respect to

those which pertained to the environment, society and the community.
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It was found that PTT’s environmental projects were as follows: (1) the
“One Million Rai Permanent Reforestation Project in Honor of His Majesty the
Kihg; (2) the Project to Use Vitiver Grass Initiated by His Majesty the King;
(3) the Green Globe Project; and (4) the Herb Garden Project of Her Royal
Highness Princess Maha Chakri Sirindhorn. |

The social projects were as follows: (5) the Safe Driving and the Love-
of-Traffic Discipline Project; (6) the Dream Schools Project; (7) the School
Building and Library Construction Project; and (8) the Art Contest Project.

The community projects were as follows: (9) the Community Enterprise
Project; (10) the Community Savings Project; (11) the Youth Camp for Energy
Conservation Project; and (12) the Educational Grants Project.

In regard to perceptions of PTT’s CSR projects, it was overall found
that members of the general public perceived these projects at a high level.
When considered in each aspect, it was found that the CSR operations in
respect to the aspects of environment and community were perceived at a high
level. However, in the aspect of society, perceptions were found to be at a
moderate level,

In respect to information concerning PTT’s CSR projects, members of
the general public received printed media information from newspapers,
electronic media information from television, and individual media information
from friends or colleagues.

In respect to the attitudes evinced by members of the general public

toward PTT operations in the aspect of CSR, it was overall found that the
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general public held positive attitudes. The CSR operations of PTT induced
“most of the subjects under study to use its products and they especially evinced
positive attitudes in respect to CSR activities which reflected a good image of
the organization.

“On the basis of the research findings of this investigation, the researcher
would like to offer the following suggestions:

(1) PTT should intensely augment its CSR activities on a continuous
basis. Activities should be organized in a clear manner such that they can be
earmarked for particular target groups.

(2) PTT should pay attention to television media as the first priority
because in so doing they can foster and disseminate awareness and knowledge
to message receivers at the mass level in an expeditious fashion. In respect to
printed media, attention should be paid to newspapers as the first priority. The
use of individual media as references should be increased for the sake of more
in-depth public relations.

(3) PTT should organize activities closer to the heart of society in order
to increase positive perception in the future.

(4) PTT should increase community CSR activities in tandem with its
social activities, especially in the aspect of participation in fostering the
actualization of community potentialities in a fashion conducive to enhancing
community strengths. Learning should be promoted in youth groups to the end
of instilling notions of environmental conservation, being a good member of
society and becoming involved in community concerns in a sustqi}lgble manner.

(5) PTT communications have successfully heightened perceptions at a
‘high level on the part of members of the general public. This has led to positive
attitudes being evinced toward PTT’s CSR projects. Therefore, the organization

should continue such projects without surcease.





