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Abstract

TE164579

«The Marketing Study on Packaging of Agricultural Food Process Products, Phase 1”

Research Project Team

Mrs Napaporn Na Chiangmai The Projgct Director
Miss Renus Sermboonsang The Project Head
Mrs Suchanphin Sittiwong Researcher

Miss Narumon Kimpakeorn Researcher

Miss Wironglong Karantagasuwan Researcher

Most of Thai farmers were poor and their income was not enough to survive. In order to
add up their income, they had to help themselves by producing and selling their agricultural
process products. Meanwhile the government sector had also provided them with some financial
support and implementation plan to build the value addéd on their products so they could be able

to have more income. With this important reason had led io the attention to the researcher group.

To do the research on agricultural process products, all collected data had been used, in
term of a primary data for analyzing the potential market of agricultural process products in upper
north region. The analysis had included in the area of the consumer demand, channel distribution,
production of agricultural housewife groups, problems and limit on the marketing. The analysis’s
result could be able to support the decision making on the development of the products and
packaging. The priority had depended by the potential level of agricultural process products,
including the consumer’s preference pakaging characteristics of agricultural process product,
distributors and producer for each of the target producis. The gathering data would be a primary

marketing data for the entrepreneurs who could apply for the production develcpment and

effective marketing.
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There were several agricultural process products in the upper north region. Due to the
limited of timing and budget, the study could not be able to cover all the products. The study had
determined and focused on 5 kinds of agricultural food process products which were herbal tea,
product of fresh water fish, brown rice, pickle garlic, and sweeten baked banana/sugar coated
crispy banana. In order to achieve to the objective in term of solving the agricultural poverty, the
research started with the surveying and collecting data from the producers, which were focused
only to the agricultural housewife group. Beside that, the survey also included to the retailers and
consumers. Collected data was used to support the development process.

The data had been collected by surveying 14 producers (or the agricultural housewife
groups) who prodiiced 5 kinds of agricultural food process products in Chiang Mai and Lumpoon
provinces on February to April,2000. In the area of retailers in Chiang Mai and Lumpoon
provinces, the survey stated on March to June, 2000 with 26 retailers. For the last area of
consumers and tourists in Chiang Mai and Lumpoon provinces, the survey was on April, 2000

with the total of 315 completed questionnaires.

In term of the comparison on potential market of agricultural food process products in
upper north region, the research’s result showed the product’s ranking by the highest potential as
follows: Herbal Tea, Sweeten baked banana/sugar coated crispy banana, Brown rice, Pickle

garlic, and Product of fresh water fish.

In the area of problems and limit on marketing from consumer’s perspective, the research
found that the consumer had a difficult time to buy the products from housewife group, they did
know where to buy the products, or they had to wait for the festival season or agricultural
products fair. From the retailers, the research found that the products were not available all the
time, no follow up on products and unattractive package. From the producers or agricultural
housewife group, the research found that they had concerned about the problems in the area of
products, raw materials, pricing, distribution, advertising, production process, personal team,

competition and capital budget. The producers had less concermned about packaging.

The result of the study on the characteristics of packages which were preferable by

consumers, producers and distributors, showed that the packaging should be developed in order to
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providing more details such as direction, ingredients, Food and Drug acceptance, benefits,

manufacturing and expiration date, and so on.

Even though most of the consumers prefered the low price, but they still concerned about
the quality of the products. If the producers can improve the quality, the consumers were willing
to pay higher price. The producers should make the differentiation on their products, develop the
quality on packaging and build the unique personality to the products such as having the special

ingredients which responded to the consumer’s need or having the high quality ingredients.

In term of product communication, the consumers’ perception gave the importance to
the natural product especially using the natural packaging such as a transparent packaging or

using green color to lead to the natural of products.





