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NEW TECHNOLOGY TREND FOR RETAIL BUSINESS
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Abstract

Retail Business is the second largest industry, with a high competitive business rating. Relying
on product and price advantages alone may not be adequate in the present competition. On the
other hand, online retail business enables customers to purchase from home, without the necessity
to travel to stores, thus, providing convenience and saving travelling expenses. As a result, it has
become essential that conventional retail business provide services in such a way that would be
different and attractive to customers who would be interested in choosing their services. Technology
is, therefore, the key factor chosen to differentiate this business from others in services or innovation
in information dissemination to customers. Technology has been continuously developed to provide
convenience and create unique presentation and services. The Smartphone is not only an essential

daily-life device for communication, but also for the management of various activities. Through the
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application that can be installed, smart phone could now be applied to a variety of fields including

Retail Business. The purpose of this article is to present new technology that can be used in business

to make the process more convenient, interesting, and lend a competitive edge to business.

Keywords: Smart Cart, Mobile POS, Virtual Store, Augmented Reality, Near Field Communication
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