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The purposes of this research are (1) to study the information use by
community radio producers who have received training from Institute of
Public Relations, (2) to make a comparative analysis of the information use
among those programmers, and (3) to study problems and obstacles resulting
from the information use.

The sample group consists of 1,021 commﬁnity radio producers who
have taken part in the program “The Role, Code of Ethics, and Morality of
Community Rédio Administrators,” Courses 1-13, hosted by the Institute of
Public Relations. A specifically designed questionnaire is used to collect the
data, and the statistical analysis includes percentage, means, standard

deviation, #-test, and F-test.
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The findings are as follows:

1. The producers’ information use is in the high level in two aspects:
the code of éthics and the production of community radio programs.
Considering the speed and clarity of the information sources, the use of the
media sources from television, radio and newspaper is in the high level.

2. Problems and obstacles of the information use are in the middle
level. The highest means are in the aspects of insufficient information,
language barriers, incomplete content for the need; the next highest are a lack
of time on the part of staff experts specialists, a lack of consultants and guides
to search for the information needed, and incorrect information caused by the
misunderstanding or misinterpretation of the question. In addition, the users’
problems and obstacles are distance, a lack of knowledge concerning the
whereabouts of information sources, and a lack of time, in that order.

3. From the comparative analysis, it is found that the producers who
differ in gender, residence, and the location of community radio production
show no difference in problems and obstacles in information use. However,
the producers with different ages have problems and obstacles in'receiving
wrong information caused by misunderstanding or misinterpretation. The
producers who have different levels of educaﬁon have problems and obstacles
in information use caused by language barriers, a lack of knowledge
concerning the location of the information sources, and a lack of knowledge

concerning search engines.





