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In this thesis, the researcher delineates (1) the }demographical
characteristics of selected short film viewers in Bang Kapi District, Bangkok
Metropolis. The researcher additionally investigates (2) the viewing behaviors
of these short film viewers. Finally, the researcher considers (3) the components
of the short films viewed, viz., contents, performers, directors and
advertisements.

- The sample population in this research consisted of 400 viewers between
the ages of fifteen and thirty-five who were domiciled in the Bang Kapi district,

Bangkok Metropolis. The instrument of research was a questionnaire.
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Using techniques of descriptive statistics, the researcher analyzed the
data obtained in terms of frequency, percentage, mean and standard deviation.
Hypothesis testing was conducted by means of applications of the techniques
of t test and One-way analysis of variance (ANOV A). The method of least
significant difference (LSD) was employed in cases in which differences were
found at a statistically significant level.

Findings are as follows:

1. The short film viewers investigated were both males and females
between the ages of twenty-three and thirty. Most were unmarried Buddhists
who were holders of a bachelor’s degree. Most had a monthly income between
10,001 and 20,000 baht. They worked as private company employees.

2. In respect to short film viewing behaviors, it was found that most of
the subjects under study viewed short films once or twice monthly. Viewing
of short films was thus occasional. They viewed the films at home. The reason
for viewing short films was that viewing time was short. Most of the viewers
viewed short films with friends.

3. In regard to the components of the short films viewed, it was found
that most viewers viewed the content only for purposes of entertainment.
They viewed performers in these short films changing roles. They viewed
performers who in turn became directors.

In respect to perceiving and recognizing advertisements in the course
of viewing short films, most of the viewers witnessed advertisements in the

form of trailers. The exposure to these advertisements was at home.

Exposure to film criticism of these short films most frequently played
a part in persuading viewers to view short films on the Internet.

The marketing aspect of advertisements in short films was conducted
by means of giving of gifts when viewing short films at exhibitions. Most of
the subjects of investigation had been exposed to advertisements regarding

short films on the Internet.





