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In this thesis, the researcher delineates (1) the demographical characteristics
of selected users of Web Special Technical (Tech) services. The researcher also
investigates (2) the behaviors of those utilizing Web Specjal Tech services.
Additionally, the researcher considers (3) the problems encountered by the
users of Web Special Tech services under investigation. Finally, the researcher
determines (4) the levels of satisfaction evinced by these users with Web Special
Tech services. The sample population consisted of 280 Call Center employees
of TrueMove Co., Ltd. Used as an instrument of research was a questionnaire.

‘Techniques of descriptive statistics used by the researcher in the analysis
of the data collected were frequency, percentage, mean and standard deviation.

t test and One-way analysis of variance (ANOVA) were also employed. In cases
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in which differences were found at a statistically significant level, the technique
of paired comparisons by least significant difference (LSD) was used.

Findings are as follows:

1. In regard to the demographical characteristics of the Call Center
employees under study, it was found that most were females between the ages
of thirty-one and thirty-five who held the position of call center r.epresentative
(CCR). They had been employed in this position between one and three years.
They were holders of a bachelor’s degree with a monthly income between
10,001 and 15,000 baht.

2. In investigating the behaviors of the CCRs under study in the course
of using Web Special Tech services, the researcher found that most of them
searched for information regarding the direct setting up of the general packet
radio service (GPRS) on mobile phones from Web Special Tech services.
They used the Web Special Tech services from one to five times weekly.

The usual time period of using Web Special Tech services was less than fifteen
minutes. Most of them had read some pertinent articles to remain up-to-date
on certain matters. They accessed the services by selecting the icon for Web
Special Tech services in Tablet (Tab) Mobile on the CM Web. Most of the
subjects waited from one to three minutes to gain access to Web Special Tech
services.

3. The problems of using Web Special Tech services were found to be
the following: Most of the pictures accompanying the information and documents

inside Web Special Tech services have some defects and are unclear. Most of
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the users did not know the meanings of some of the technical terms used. They
needed to read additional details and so had recourse to articles on Web
Special Tech services which are up-to-date and current. Most of them had not
spent much time in accessing Web Special Tech services. Most of the subjects
found that it was quite difficult to search for information in Web Special Tech
services. The information in Web Special Tech services was not Q:Iearly
categorized. Since the components of Web Special Tech services were mixed
media components, responses to calls for information were not immediate.
Most of the subjects under study found that the patterns in which Web Special

Tech services provided topics for accessing were too complex.





