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In this thesis, the researcher delineates (1) the demographical

characteristics of selected members of the community of dog lovers who use
the information services provided by electronic web boards. The researcher is
also concerned to investigate (2) the differences between the use behaviors of
these selected members and the perceived benefits of having the aforementioned
information. Finally, the researcher determines the differential relationships
between the reliability of the information disseminated and the perceived

benefits received by the dog lovers under investigation.
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The sample population consisted of 400 dog lovérs regularly using
electronic web board services providing canine information from the five
most frequenﬂy used websites for the community of dog lovers. These five
websites were as follows:

<www.thaidogcenter.com>, <www.thailanddogs.com>,

<www.bangkaew.com>, <www.mylovegolden.com>, and

<www.thaipom.com>.

The instrument of research was an online questionnaire. Statistical
techniques used in hypothesis testing were ¢ test, One-way analysis of variance
(ANOVA), and Pearson’s product moment correlation coefficient.

Findings are as follows:

1. In regard to the demographical characteristics of the subjects under
study, it was found that income was the factor affecting levels of perceived
benefits from receiving the information from the electronic web boards of
concern in this inquiry. The subjects who differed in levels of income displayed
concomitant differences concerning perceived benefits from receiving
information from the electronic web boards. The variable of income was
an important variable since it indicated the necessity of having exposure to
a variety of media in order to satisfy wide-ranging demands for information
providing perceived benefits.

| 2. In regard to the use behaviors of the subjects under study, it was
found that those subjects who were advised by friends to use these services

perceived benefits from receiving web board information at a higher level
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than when relying on the other media of pet shops, advértisements at bus

_stops, and animal hospitals. The behaviors on electronic Wéb boards of those
subjects who ,asked questions, read questions, and wrote responses perceived
higher levels of benefits from the information provided than web board
novices (“newbies”) who proposed questions or only read questions.

3. Concerning the reliability of information taken from the electronic
web board by members of the community of dog lovers under examination
and the perceived benefits of such information, it was found thatr the subjects
used the evaluative criteria of the trustworthiness of the information, information
efficacy, and the thoroughness of the information provided when judging the
information provided. Information given without references and supporting
evidence was deemed unreliable. Most of the users preferred the use of
the electronic web board for purpose of relaxation, for conversation with
likeminded members of the group, and for obtaining information

supplementing the information they had already obtained on the basis of their

own inquiries.





