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The objective of this study is the feasibility study of investment of electronic
commerce, a case study of Thai silk trade in Lamphun province. The feasibility study theory
consisting of 4 perspectives, finance, marketing, technique and management is employed.

The data were collected from printed matters, books, journals, articles, statistic
reports, on line documents and related researches. The interviews of 3 Thai silk producers, 3
electronic commercial owners and experts were carried. Questionnaires were collected from 97
electronic commercial owners. The data were analyzed for investment feasibility in marketing,
technical, managing and financial aspects.

It is revealed that for marketing perspective, the well known web site, service
and priority search in the web provide high opportunity in business. Trust, safety, security and
privacy of the customers are important. For technical perspective, web site hosting, domain name
and down load speed have to be planned. The appropriate web site setting up should be planned
in the first hand, concequencing in the future development of the system. For marketing analysis
perspective, one man is in charged of computer to run the web site and public relations in the
web. For financial perspective, the project owner owns the whole capital of 120,000 baht. The
project owner wants 10 % of return rate. The payback period is in 4 years and 10 months. The net
present value is positive and equivalent to 187,201.02 baht. The internal rate of return equals
41.23 %. The profitability index is 2.72 which is possible in investment. However, electronic

commercial owner is not interested in the project, because of low turnover rate





