T158155

v 1
a

N398Rl Hamismnafednmt e anudnluniseanuuiatuiaiug

14

'
Pl

= 4 oal . a 2 a o A
‘ﬁﬂdl}ﬂﬁ‘uﬂ:ﬁ’ﬂﬁ’lﬂLﬂﬁ"ﬂ\?ﬂNL‘.’ﬂﬁﬂﬂﬂ’t)ﬂﬂ'd\lNﬂﬂﬂW(]ﬁlﬂi‘ﬁ‘N%’Uﬁ‘tﬂﬂ lag14AT09l09

-

(A4
aFstu A wuuseunmAARL Inenfiusansandeyaannguuilvunadiuiu 30 Ay
uazANhEaTeINAtInasluasAensideyanusnifondduannm  eumeiy
AR TURRW umma%’wmsﬁuwmmqu‘?‘ WU 9 ga Usznaudunanu 17 T Ha
a¥anssAaaINASeaRNIDANEIRd SN 7 70 Usznaudnonsay 12 T uastihuauny
d1smanruAsiuEna %qiﬁtﬁu:‘qmm-ﬁﬂgamnnzg’mﬂ’mmﬂfi')uou 50 AU UAZUINA

o

189N IAEaTluasAA s ifayaiurniinyiduannm uarensidoagidin

+

b

1. AnFuraE AT AL eIy ARalssAndnaniniian fe Auewduf
< v & ' dl v o a o o L 4 v 3 cal «
amauasanmiiuinplaidunmeivedurnalueesfguinaivars finey uay

liTennunaegnauaula

|
a a

2. AMleuuesINIATENRNLEaNeaes | InaAFouiAnlssAvuainniiaaie
o 4 [y e o o 6 v P
AmeuNauaN nlszaugiRMgaInNIshnguazdusn uilddeAundond

3. nquuilmnedalvgiaplanudadiudn Audeufiaiwassdflmiaunsoie
asilevnlafaauay Tauazaamuiniu avmasdnaty uazdnasliifianisaafiazan
= a Y &
vizeugangAnssu it

4. nguilmmgdnlugiiauennufoiivin aunatesauAatuugeanyiuas

4 . p - S
aaInATaNaNueaneged Asaslinnalngiigausslinwmiiguusaiigawinfiandulylg

TE 158155

The purpose of this research was to study about the effective warning area
on cigarette package and alcoholic drinks label. The rasearch tool was the questionnaire
towards the cigaiette package and alcoholic drinks label nowadays from 30 random
targets. Then data were collected base cn content anaiysis as qualitative research to
develop the new design. The new design were 9 campaign of cigarette package design
(17 pieces of artwork) and 7 campaign of alcoholic drinks labe! (12 pieces of artwork).
Then used the artwork for research again with 50 random targets.

Research results indicate that the new design for cigarette pacikage which the
target voted for the most influence was the campaign that show how harmful the
cigarette effect the smoker's inner-organ, together with impactful copyline. The new
design for alcoholic drinks label which the target voted for the most influence was the
campaign that show the picture of injured from drunk-driving, with satired copyline. For
overall the target thought that the new package and label designs can communicate
clearer messages, more impactful, more memorable and convince to slow down or stop
the smoking and drink-drinking behaviours. Most of the target recommended for the as

big as possible size of warning area, and also the most powerful pictures.





