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The purpose of this research was to study virtual presenter for corporate
image. Research tools were 1 movie clip and open-ended questionnaire for experts in
organization, people who associate with organization as direct and indirect, Public
Relations, Design, Creative and Computer Graphic Animation. Data was collected by
questionnaire and based on content analysis as qualitative research.

Research results indicate that the experts were able to conclude the movie
clip was virtual presenter design is interested, was attractive from audiences and target
groups of SIPA very well because virtual presenter can present over human did,
varieties by itself which is clear in unique, easy to recognize, can be prototype for
promotion relation in every project. It proper to use in promote organization especially in
organizations of high technology and modern image, but virtual presenter can't

approved for some projects which are present by human.





