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This study had two main objectives. Firstly, the study was carried out to evaluate the
financial cost-benefit of a cinema business at Big-C Lumphun supercenter and analyze the
sensitivity of various situations. The method which was applied in this study was financial cost-
benefit analysis. This analysis assess the project worth by using the Net Present Value (NPV), the
Internal Rate of Return (IRR), and the Benefit-Cost Ratio (B/C Ratio).

The research result showed that the cinema business at Big-C Lumphun supercenter
investment was feasible due to the findings that Net Present Value (NPV) was positive, the
Internal Rate of Return (IRR) was higher than discount rate 6.375%, and the Benefit-Cost Ratio
(B/C Ratio) was greater then one. Furt‘hermore, the payback period was 4 years. The sensitivity
analysis of the project was separated into five major different situations. The first one was
analyze the sensiti\}ity when the project have ticket price 100 baht, breakeven point should be
45% of total seats per year. The result in this situation showed that the investment was feasible.
The second was to analyze the sensitivity when the project have ticket price 90 baht, breakeven
point should be 50% of total seats per year. The result in this gituation showed that the investment

was still feasible. The third was to analyze the sensitivity when the project have ticket price 80

baht, breakeven point should be 55% of total seats per year. The result in this situation showed
that the investment was still feasible. The forth was to analyze the sensitivity when the project
have ticket price 70 baht, breakeven point should be 65% of total seats per year. The result in this.
" situation showed that the investment was still feasible. The last situation was to analyze the
sensitivity when the project have ticket price 60 baht, breakeven point should be 75% of total
seats per year. The result in this situation showed that the investment was still feasible.

In the conclusion, this study suggested that the investment on a cinema business at Big-C
- Lumphun supercenter had be énough to cover for investment. Moreover, the payback period was
not -excessively long. Therefore, the investment in a cinema business at Big-C Lumphun

supercenter had a possibility for investment.





