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In this thesis, the researcher delineates (1) the demographical
characteristics of selected viewers of popular news websites. Furthermore,
the researcher investigates (2) the viewing behaviors of selected viewers of
popular news websites. Finally, the researcher considers (3) the contents and
design of these websites insofar as they affect the viewing behaviors of those
viewing the websites under consideration.

The researcher collected data from 400 subjects in this survey research
investigation.

Using techniques of descriptive statistics, the researcher analyzed the
data coilected in terms of frequency, percentage, mean and standard deviation.
t test and F test were techniques of inferential statistics also used by the

researcher.
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Findings are as follows:

Most of the respondents were unmarried females between the ages of
twenty-one and thirty who were holders of a bachelor’s degree. These
respondents worked as private company employees and had a monthly income
between 10,001 and 20,000 baht.

These respondents viewed popular news websites ten times or more
weekly, while spending between one to three hours viewing time per session.
The most frequent time at which they viewed popular news websites was
between 20:01 and 24:00 hours. Their place of residence was the location at
which they most frequently visited popular news websites. The popular news
website most frequently visited was the ASTV-Manager weﬁsite
(<www.manager.co.th>).

The types of news most favored were political and social news. When
viewing popular news websites, the first topic they read was the section of
headlines. Most of the viewers needed news content that probed issues. They
preferred semi-formal language, but favored improvement in the area of
content accuracy.

Most of the website viewers needed a design of popular news websites
with illustrations. The first page of the website under study should contain
“hot news.;’ The website menu should be on the top part of the website. The
menu colors should be brilliant colors that contrast with the colors used for the
contents. The fonts used for each column should allow for differences in size
and color. Contents should be characterized by the viewer being able to read

all of the contents on a single page.
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The most important factor encouraging the viewing of popular news
websites was the perceived benefits to be gained from website viewing. Next,
in descending order, were the aspects of content and website design.

Therefore, the factors affecting the viewing of popular news websites
were a demographical characteristic (occupation), types of news read,
characteristics of website contents viewers needed, design (eye-catching or
interesting features, placement of categories of content on the first page of

websites, and the placement of the menu on popular news websites).





