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In this survey research investigation, the researcher investigates (1) the
levels of exposure to information concerning energy saving by selected users
of personal cars who are residents of the Bangkok Metropolitan area. Furthermore,
the researcher makes inquiry of (2) the problem of access to information
concerning energy saving by these users of pefsonal cars as classified by the
demographical characteristics of gender, age and educational level.

Using the purposive sampling method, the researcher selected a sample
population consisting of 326 residents driving personal cars in the Bangkok
Metropolitan area in the year 2007 in accordance with the transportation areas
designated by the Department of Land Transportation (DLT). The instrument

of research utilized by the researcher was a questionnaire.
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Techniques of descriptive statistics used by the researcher in analyzing
the data collected were frequency, percentage (%), mean (X), and standard
deviation (SD). Hypothesis testing was conducted through comparing two
groups of variables using t-test, F-test, and one-way analysis of variance
(ANOVA). The least significant difference (LSD) test was used where
differences were found at a statistically significant level.

Findings are as follows:

Members of the sample population learned about various types of
information provided by the public sector in campaigns to save energy while
using personal cars at an overall moderate level. Members of the sample
population most frequently learned about this information by means of the
public sector campaign project called “Love Father, Using Sufficient Energy.”

As for media conveyance of information concerning such energy saving,
the individual media by which members of the sample population most
frequently learned about energy saving information was the information
provided by friends. In respect to mass media, this information was most
frequently learned from television. Insofar as concerns ad hoc media, this
information was most frequently learned from billboards or notices.

Members of the sample population had exposure to the information
conveying energy saving in using personal cars through individual media by
friends at the highest frequency of three to four times weekly. At the highest
level of frequency they were exposed to this information through the mass

media by television more than four times weekly. In contrast, they were
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exposed to this information only once a week through journals or magazines.
The most frequent exposures to this information through ad hoc media were
from billboards or notices from one to two times weekly.

Of these respondents, the highest levels of understanding evinced in
respect to information concerning energy saving in personal cars was in the
following aspects: Driving at the modefate and constant speed of 90 kilometers
per hour can save gasoline at the equivalent rate of using car pools and using
city cars which consume less gasoline. The least understood information
concerned diminishing consumption of gasdline through avoiding strong
acceleration and frequently changing gears so as to make efficient use of the
engine cycle.

Having received information regarding energy saving campaigns from
the public sector, members of the sample population most frequently applied
this information in daily life through often checking the condition of their car
engines and having engine inspections in accordance with recommended time
periods set by manufacturers. The least frequeﬁt application of the information
learned was in regard to turning on car air conditioners only when necessary.

In respect to the aspect of contents and patterns, the problem of having
access to the information regarding energy saving in the use of personal cars
by the subjects under study was overall found to be at a moderate level. In this
connection, the respondents were found to have problems most frequently when

the contents were difficult to read and the presentation was uninteresting.
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Most of the subjects of investigation were of the opinion that the problem
of access to this information most frequently overall encountered involved the
questilon of time. Presentations of this information were too infrequent. The
times at which television presentations of this information were made were
not synchronized with suitable times for viewer exposure. Finally, it was believed
that presentations of this information by the public sector were currently

insufficient.





