[ ¥4 ]
Hnade T133753
nmsfuR LSS sdesiitian giszasdivefnyfanaudeanislumsithiums
| 4
ﬁﬂﬂuswaﬂqmszuxﬁumw’huusmsqsn%1uwﬂNu'zqu"lnuuazﬁmu
o ¥ Yas ) s/ 1 - -~

munuswsmdeyaldizmsdinan  Taslduvuasuawnguidivesfsmsuie
vsin aqugninijuia nqugndnuTinensy uaznqudivhaudiuda Aflaodivien
Tudamdadualmisiuog 184 510 SanTadmu mmu 26 50 uaouwauan'lf’{mﬂs Lu7aMa
maeada Wunnd Zovaz uazfuRAvYAtA

wmammuﬂaumumu'lnm"lmﬂwu1sumsﬂnaumnanﬂﬂsszusﬁumqmuusmi
5309 ua~wmﬂammﬂﬁaummulnmausu 1-2 wangns uaznaﬂqmmmeusmi‘lu
HANYATNINAUMSANA

3/ b J 9 o < K 1 'y

Amuanudesmshiunisinevsy  snmsAnywehdaeuuvuasuadnlngd

. M a - o
aadens lumsidiiunmsineusumdngasszozdumedmninisgste Taodundngas
nmdwnmsana  dmsumidnelumsdhiumsfineusuesndt 2,500 vmdendngas
' ay Y o ) - P - o v ay
¥ lasinaidesmsidriunisiinevsufielasnai sadounsnginu- fueou) Juiidesms
) o A @ o a o Ay Y o
Whiumsdneusufie Jums-emiad $aa0a1 9.00 - 12.00 U, sToznARdBIMIIITUMS
ar @ ¢ o P ¥ Y o 9 - o LY

Aneusundngas 1 - 2 dila Fagiszaaniigesnmsidrtumsilnousy diewanminyzms

o a oy P 9/ o 1Y) Y a ' Y A
NINTUUYDIRNULDN ﬁ'lu')'ﬂt]'\ﬂ?ﬂﬂﬂﬂﬂ'ﬁﬂﬂ gwm‘mqﬂuﬂi:mﬂ ﬂ'luf'l'ﬁ"lﬂ'l]iﬂ'ﬁllﬂfj‘ﬂﬂ'lﬂﬂ



T133753

Y Y a o do Y ¥ a ' ‘y Yt

ABINITYBYATWAzIBUAIUNIABYTY AunszudumsidfuSasduingdesnisIdiing
v o n’l‘ a 4 1Y

Uszndiiusaiuneunazswazdeailonivesndngas
Auilafonedududssaumsamauinisiifinadedasunuuasuaiumu

Aundgsumniliiolisundeglussdudfounn uaswud Sundaduaindaouuuyrey

o w v o 1o [ ' o o Y ] 4
owldanudidn 3 Suduusn luniafendngastirauls fiumivuasiudemansel ssoe
<} 1 a o e
naneusHABNANGAT LA TunaznaIRNoUSY

v s

Hasedmsmiidaovuuuaeuaiuldanudify 3 Suduusn 1dun mlds1odo

9y

LY ' d a g 1 @ ot a 4
ningas Auenms wiegunsaliaiudug uonmileninsmdngas uazlduaairuiie

° ' <1 o
FiszamousuuRuan

thivdwaauindaeunuvasuniuIdanudidy 3 suduusn Wunaominsaey
suegluianiduniazain aoiiveasnazain Yasasvuaziivane uas lufliFuesunau

v <2
9INNGUDNHBINNDLS Y

- thivdwmsduasunsaaniidresuuvasuanddanudify 3 Suduusn 1dund
msusaeammisdomuauWiuenmilennfiousulundngas  Hduaaninmsmins
. ' a o ) P o Ry @ & c’: v
Anovsudunyauz uazldmaaRimuiiominstnousundngasoulunsedely
hisdmimnnsidaovuvuaeuawldanudide 3 suduusn 18ud Faouanls
uazlinnunszAsiedulumsaeu Jaouaunsoad il luidenaowtiuewi
uazfaeuiinaniuarifodualuidonaoy
ofisdunszuumsiiusms Adnounuuasuamifanuddy 3 Suduusn 1dun
- - a . s/ 1 d' = : n’: o= ' 4’4 1
innuad lunsud lellgmadnqifiadiy duseunisandeiievoud luilgnidg
i
sniumstneusubiginn wasduneumsadasineusufianuazain higin

fadsdmums s msidaeunuuasuauldanudidy 3 suduusn 1dumsld

¥ Y a o ' vyl Y . 13/t v
veynR s wazIBuAveandngasAnquadiauls msaeullynuazdemisuuzungfiszidh
o o 3 4 o

funisineusy uaslquiteieasuumasdormusuuzundiidiumseusy



ABSTRACT TE133753

The purpose of this study was to study training needs for short courses in business -
administration in ChiangMai and Lamphun Province.

Based on 184 ChiangMai and 28 Lumphun participants which were constituted of
business owners, government officers, company employees and small business owners, all data
was calculated and analyzed by efficient statistical procedures such as percentage frequency and
arithmetic mean.

Most of the participants have never attended any business administrative training
courses before but for some participants used to take course only one to two courses, which were
mainly marketing courses.

In training needs for short courses in business administration aspect, this study was
discovered that participants wanted to take short courses in business administration which ware
mainly marketing course. The tuition fee should be less than 2,500 baht per course, most
participants prefer to enroll class during the third quarter of the year (July-September). The
suitable time length for training course was one to two weeks. Additionally, the time period was
9.00 a.m.-12.00 p.m. on Saturday to Sunday. To develop and improve working skill was the

significantly objective of taking course. The desirable lecturers were domestic experts. Customer
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service factor which they need was to inform the training course schedule. Service process factor,
most of them wanted to publicize the process and details of the training course.

Regarding marketing mix, most of the participants concerned all of in factors that affect
to attend business administrative course, which showed the mean of all factors were in high level
of significant.

When considering product factors, the most 3 constituents which effected to participants
were interesting subject and up-to-date course duration and course period.

For price factors, the most 3 constituents which effected to participants were tuition fee
per course, supplementary documents or instruments fee and special discount for paying the
training course in cash.

For location factors, the most 3 constituents which effected to participants were
convenient location, sufficient and secure parking lot. Furthermore, unvoiced from outside
classroom.

For promotion factors, the most 3 constituents which effected to participants were free
complementary document, promotion discount for group participant and discount for participants
who continue the other courses.

For lecturer factors, the most 3 constituents which effected to participants were energetic,
reputable and good teaching skills.

For service process factor, the most 3 constituents which effected to participants were
institute will be able to resolve any kind of unexpected situations effectively, not complicate and
convenient is commination and application process.

For customer service factors, the most 3 constituents which effected to participants were
provider must inform details of course schedule be able to give the information good advice.

Also, institution must have a center for advice customer.



