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In this thesis, the researcher investigates (1) the structure of production
and the export of rubber and rubber products from the Kingdom of Thailand
(Thailand) to the People’s Republic of China (PRC). The researcher is also
concerned to conduct (2) an analysis of the competitive capacity in the export
of rubber and rubber products of Thailand to China using the strengths,
weaknesses, opportunities, threats (SWOT) technique. Finally, the researcher
inquires into (3) Thailand’s comparative advantage in the cprrt of rubber and
rubber products to the PRC in comparison with its major competitor, viz., the
Federation of Malaysia (Malaysia), Japan, and the Republic of Indonesia
(Indonesia) by means of an application pf the revealed comparative advantage

(RCA) method.
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To carry out this investigation, the researcher collected and analyzed
relevant annual secondary time series data from period between 2003 and 2008.

| Findings concerning the structure of production and the export of rubber
and rubber products from Thailand to the PRC indicate that the rubber product
fostering export value at the highest level for Thailand was HS. 400121 natural
rubber sheets. The rubber product creating value in export for Thailand at the
highest level was rubber used for vehicular tires, viz., HS. 4011 (new pneumatic
tires of rubber), HS. 4012 (used pneumatic tires) and HS. 4013 (rubber inner
tubes for tires).

When considered as a factor in generating national income, both types
of rubber should be target products whose productioh should be increasingly
encouraged by the government as important export products. Research and
deveiopment support should be given to the rubber industry to the end of rubber
product production becoming a major industry generating national income in
a sustainable manner.

Findings concerning profitability in the export of rubber and rubber
products from Thailand to the PRC indicate that the rubber and rubber products
industry was in the position of hold and maintain. Therefore, appropriate
Qtrategies in business operations would be to conduct a market penetration
strategy and a product development strategy. Thai entrepreneurs in this industry
should stress marketing involving holding product exhibitions abroad, participating
in public sector projects to support exporters in order to reduce investment

costs in investment and to be able to successfully expand markets abroad.
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In addition, entrepreneurs should develop new products and ensure their
current products are reliable in the aspects of product quality, meeting safety
standards, and used modern technology to develop leading premium products.

An analysis of revealed comparative advantage (RCA) found that in the
case of rubber (HS. 4001-4002), Thailand maintained a comparative advantage
in the export of rubber to the PRC at the highest level when compared with its
competitors, viz., Malaysia, Indonesia, and Japan. This obviously indicates the
export potential of Thai rubber exported to the PRC.

In the case of rubber products (HS. 4003-4017), it was found that during
the period between 2003 and 2005, Thailand enjoyed a greater comparative
advantage than Malaysia and its other competitors. However, in the period
between 2006 and 2008, Malaysia enjoyed a higher comparative advantage
than Thailand. This indicates that the competitive capability of Thailand
decreased. This was a consequence of the greater support given by the Malaysian
government for research and development geared towards developing rubber
of higher quality. Therefore, the Thai government should provide increasing
support for and further promotion of the rubber product industry in order to
ensure new products will be developed and the quality of Thai products will be
enhanced so that Thailand will be able to be more successful in competing in
the Chinese market.

Finally, Indonesia was the only competing country which failed to
enjoy an advantage in the export of rubber products to the PRC, inasmuch as

it displayed an RCA < 1.





