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In this survey research investigation, the researcher investigates (1) the
perceptions of total quality management (TQM) evinced by selected
employees at Nissan Motor (Thailand) Co., Ltd. Furthermore, the researcher
compares (2) the perceptions of TQM of the employees under study by
reference to demographical characteristics. Moreover, the researcher inquires
into (3) the levels of job satisfaction displayed by the employees under study.
Additionally, the researcher compares (4) these levels of job satisfaction with
the aforementioned demographical characteristics. Finally, the researcher
considers (5) the relationships between the perceptions of TQM and job

satisfaction expressed by the employees under study.
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The sample population consisted of 307 empioyées at Nissan Motor
(Thailand) Co., Ltd. The instrument of research was a five-rating scale
questionnaire.

Using techniques of descriptive statistics, the researcher analyzed the
data collected in terms of percentage, mean and standard deviation. ¢ test and
F test were also employed. Hypothesis testing was conducted using Pearson’s
product moment correlation coefficient to determine the relationships between
TQM and the levels of job satisfaction of the employees under study.

Findings are as follows:

1. The perceptions of TQM of the employees under study in the three
aspects of customer focus, continuous improvement, and teamwork were
evinced at a high level.

2. The job satisfaction of these employees in six aspects—work
characteristics, job advancement, relationships with superiors, relationships
with colleagues, working conditions, and compensation and welfare—were
expressed at a moderate level.

3. In investigating the relationships of perceptions of TQM and
demographical characteristics, the researcher found that the employees under
study who differed in age, educational level, monthly income, and period of
employment did not exhibit concomitant differences in perceptions of TQM.
However, the employees who differed in gender exhibited parallel differences

in perceptions of TQM at the statistically significant level of 0.05.
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4. In comparing employee levels of job satisfaction by reference to
demographical characteristics, the researcher determined that the employees
who differed in gender and marital status did not display corresponding
differences in job satisfaction. Nevertheless, employees who differed in age,
educational level, monthly income and period of employment manifested
corresponding differences in job satisfaction at the statistically significant
level of 0.05.

5. In testing the relationships between perceptions of TQM in three
aspects and job satisfaction in six aspects, the researcher employed Pearson’s
product moment correlation coefficient method. The results were that
perceptions of TQM in an overall picture were determined to be positively
correlated with job satisfaction in an overall picture at the statistically

significant level of 0.05.





