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The objectives of this independent study are to study backpacker’s tourism
behavior, tourism interests and their website designing favor as well as to analyze the
édvantage and disadvantage of former backpacker website in order to create website
that suit their needs. The questionnaire is used as a tool to collect data which is the
key information to create website from the sample groups. However, selection of
sample groups is made by accidental sampling and statistical method for data analysis
are frequency and percentage.

The results of the independent study showed that the backpacker who love
to accumulate experiences and plan their trip roughly need website that has integral
data the most whereas the service that enable them to present and exchange their
information are less important. They even pay less attention to the design. However,
they prefer to use website that is simple and up-to-date which has natural tone of
color. The least issue that they care for is simple navigation.

All of these become the concept of website design consistingf 1) variety and
in-depth information; 2) more space for user as a participant to monitor their data
through several services; 3) emphasis on sense of nature as well as be simple and

contemporary style ;and; 4) easy navigation. Then after designing website according to

this concept and made satisfaction evaluation with sample group, the result were at

good level. The researcher hoped that the independent study on website that is based
on user analysis and tourism marketing will be beneficial for the designer, tourism

agent, university student and other researchers.





