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The purpose of this research was to study the correlation between information
exposure and traveling seaside and archipelago behavior of population in Bangkok
Metropolitan area. Interview were used to collect the depth data from Tourism Authority
of Thailand and Tour Company. Questionnaires were used to collect data from 412
samples.  Frequency, Percentage, Mean, t-test, One-Way ANOVA and Pearson's
Product Moment Correlation Coefficient were used to analyze in the statistical

procedure. The data processing was run by SPSS program.

The results of the study were as follows :

1. From interview found that communication factors influencing decision are
television, personal communication and printed media respectively

2. Exposure to information about “traveling seaside and archipelago”
correlated with traveling behavior

3. Sex, age, marital status, occupation and income were not significantly

related to traveling behavior

4. Type of school was significantly related to traveling behavior

5. Sex, age and marital status were not significantly related to media
exposure

6. - Type 6f school, occupation and income were significantly related to

» media exposure



