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The purposes of this research were to study and separate the characteristics of
symbolic design for sports events. The samples were 189 of games’s emblems, 154 of
games’s mascots and 42 of sport pictograms. The instrument used for gathering data was a
set of questionnaire. The data were analyzed by using percentage and the method of content
analysis.

First result of the research concluded that the characteristics of games’s emblems
design could be separated, represent by percentage of each characteristic as follows;
Characteristic of emblem’s form, 24.3% were human form, 15.9% were sport's object form,
14.3% were initial and number lettering form, 10.1% were free form or abstract form, 8.5% were
man made object form, 6.9% were name lettering form, 6.3% were idol form, 5.3% were plant
or flower form, 3.2% were environmental form and 2.1% were geometric form. Characteristic of
emblem’s design, 31.7% weren’t used brand architect or games symbolic, 24.9% were placed
games symbolic inner games’s emblems, 23.3% were based on brand architect and 20.1%
were placed games symbolic around games’s emblems. Characteristic of emblem’s color,
61.9% derived color from national flag, 54.0% derived color from games symbolic and 48.1%
derived color from other reason. -

Second resuit of the research concluded that the characteristics of mascots design

could be separated, represent by percentage of each characteristic as follows;
Characteristic of mascot’s form, 72.4% were animal form, 12.2% were human form, 6.4% were
free form or abstract form, 4.5% were environmental form, 2.6% were plant form and 1.9% were
object form. Characteristic of mascot's color, 77.3% derived color from other reason, 57.8%
derived color from national flag and 55.8% derived color from games’s emblem. Characteristic
of mascot's amount, 85.7% were single mascot, 11.0% were two mascots, 1.8% were three
mascots, 0.6% were four and five mascots

Third result of the research concluded that the characteristics of sport pictograms
design could be separated, represent by percentage of each characteristic as follows;
Characteristic of pictogram’s grid, 35.7% were used geometric grid system while 64.3% weren't.
Characteristic of pictogram’s form, 52.4% were free form, 40.5% were geometric form and 7.1%
were natural form. Characteristic of pictogram’s module, 71.4% were used module system while
28.6% weren't. Characteristic of pictogram’s color, 85.7% were silhouette or negative while
14.3% were value. Characteristic of pictogram’s frame, 88.1% were rectanguiar frame while 11.9%
weren't. Characteristic of pictogram’s content, 26.8% derived content from games’s emblem,
26.8% derived content from culture, 19.0% derived content from environment and 2.4% derived
content from games’s mascot.





