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Research Title: The Impact of Service Marketing Mix Factors Influencing Passenger’s

Decision Toward Low-Cost Airlines Selection in Thailand

Researcher: Rangsan Nochai

Faculty: Administration and Management College

ABSTRACT

Nowadays, the low-cost airlines are also the popular for Thai domestic passenger and
growing fast. Thailand has 2 major low-cost airline providers, namely Nok Air and Thai Air
Asia. Each airline has been trying to be lower the costs and good service in order to meet
consumer’s need. This research studies about the impact of dimensions of service marketing mix
factors toward Thai domestic passengers in selecting domestic low-cost airlines. A sample survey
is conducted during May 2014 at Don Mueang International airport. Convenience sampling with
questionnaires are used to collect data from 390 Thai people who live in Bangkok and have ever
used air transportation to travel within 6 month ago. Data was analyzed by using Logistic
Regression Analysis, and results of the study shown that the dimensions of service marketing mix
influence Thai passengers’ decision such as good reputation and image,cheap price ticket, no
additional charges,new promotion,PR and advertising, data call center, cabin crew,new aircraft,

and comfortable seat.

Keywords : Service Marketing Mix, Low-Cost Airline, Logistic Regression Analysis
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