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The three purposes of the research titled “Analyzing Content and Strategies in Presenting
Korean Culture as Seen on East Asian Magazines in Thailand” were : 1. to study the types of
models in presenting Korean culture as seen on East Asian magazines 2. to study the types of
contents in presenting Korean culture as seen on East Asian magazines 3. to study the strategies in
presenting Korean culture as seen on East Asian magazines. This was done by analyzing the
contents as seen in The Asta Mag, The Boy Kimchi and The Seoul Star which offered Korean
culture through books and a monthly release. The study started from January — December 2008.
This comprised 36 issues. The results from the study showed as follows :

1. The total number of pages from The Asta Mag, The Boy Kimchi and The Seoul Star
mostly presented in form of documentary and followed by an interview format. The third model
was articles. The fourth was illustrations. The fifth was news and miscellaneous. The sixth was
advertisement. And the last was short stories.

2. The total number of pages from The Asta Mag, The Boy Kimchi and The Seoul Star
mostly presented the contents about singers and actors and followed by fashion and beauty.
The third place was plays and movies. The fourth was miscellaneous and others. The fifth was
advertisement and public relation. The sixth was television programs. The seventh was songs
and music. The eighth was languages. The ninth was tourism. The tenth was history and culture.
And the last was food.

The strategies which the three magazines used in presenting Korean culture were to hire
entertainment industries as media to publish the contents in magazines, such as plays, movies,
songs, and so on. Singers and actors served as ambassadors of culture because entertainment
media could easily reach receivers who felt relaxed and were willing to consume it. Moreover,
such media could lead to other industries, Korea wanted not only to change the perception of
people in other countries or change other countries’ attitude towards Korea to create a good
image, but also change people’s life style in other countries like people who lived in Korea. Other
words, Korea wanted people in other countries to consume goods and services, including various

products manufactured in Korea.





