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The aims of this research are 1) to study the eco-tourism services provided for visitors in
Amphur Pai in Mae Hong Son Province, 2) to study those factors which affect the eco-tourism that
takes place in Pai, and 3) to study the satisfaction levels of those visitors that use the eco-tourism
services provided in Pai.

| The primary data used in the research came from questionnaires completed by a random
sample of 300 travellers. The analysis of this data was carried out using descriptive statistics,
multi-linear regression analysis and ranking techniques.

The results of the research show that most travellers go to Pai with friends by car, stay at
guest houses, and ﬁave visited Pai several times. They normally sfay in Pai for between one to
three déys, and most visit the Yunnan Cultural Center and the ‘bridge of history’. Most travellers
are interested in the area’s culture, join in activities such as river rafting and trekking and spend on

average between 1,001 and 2,000 baht per day.

The market factors that generate the demand for eco-tourism in Pai are: (i) social factors
such as the location’s reputation; that it is a good place for families to visit, (ii) that tourists visit
Pai seeking to experience stimulating adventure activities, and (iii) the support aspects.

Multi-linear regression analysis was carried out on the factors which affect the demand
for eco-tourism in Pai. The results of this analysis show that the number of days travellers spend in
Pai is affected by their education level, the average number of annual days leave they receive, their
total spending power per day and how many times they have been to Pai before; showing a
significance of 0.10.

The analysis of eco-tourism activities in Pai therefore shows that the travellers’ main
feeling after spending their time in Pai, is that they have visited an interesting place. For price
factors, the preference among travellers is for there to be several price levels for goods and
services, and in terms of the location, most travellers prefer to have good public utilities in place.
With respect to promotion and advertising, most travellers become aware of the area through
television advertising, and with respect to their motivation for visiting Pai, most identify the areas’
gelleral reputation and the awards it has received for attaining high standards. In terms of personal

factors, most travellers ‘like to meet service-oriented staff and finally, for social factors, the

excellent reputation of the location is of primary importance.





