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DEJCHART SANGSAWANG : A STUDY OF ADVERGAME. THESIS ADVISORS :
SUPITCHAYA KHEMTHONG AND ASST.PROF.ARWIN INTRUNGSI. 208 pp.

The purpose of this research was to find out the usage of the elements of advergame
in brand communication to increase the effectiveness of communication brand attribute, brand
benefit, brand personality and brand value to consumer.

The tools used in this research consisted of 1) a matrix analysis table of advergame.
2) a questionnaire for the design experts and the marketers.

The data analysis was divided into 3 parts: 1) analyzed the advergame attributes
which was utilized as case study, 2) analyzed the communication of brand components, 3)
analyzed the effectiveness of the usage of advergame elements in brand communication.

According to the research, the effectiveness of the elements of advergame in the
communication of 4 brand components: brand attributes, brand benefit, brand personality,
and brand value could be concluded as follows:

The brand elements in advergame in advergame such as logo, product, mascot, and
brand color could most effectively communicate brand attributes, brand personality and brand
value respectively.

The elements of graphic design in advergame such as image, color, font, game
perspective, and graphic user interface could most effectively communicate brand attributes,
brand benefit, and brand value respectively.

The elements of sound could not communicate any brand components.

The elements of story could communicate brand attributes and brand personality at
the high level. Regarding brand value, the elements of story could communicate brand at the
moderate level.

Apart from the mentioned elements, types of advergames and game genres could
communicate the brand components as well.
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N9 26 Feing Design Document

#i11 : Rod Afshar, Duke Banerjee, Clifford Jones, Advergaming Developer's Guide :

Using Macromedia Flash MX 2004 (Massachusetts : Charles Liver Media, Inc., 2004), 98.
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ol = = o - el a o
138U Nouls 108 urllUau daqiiuuusudlssinnyananane) wsuANYARNANATAEL
dgl 1 | ¥ a a g ! v &Y a A o IS & v
NINTU 11U AIARAIUANN THLAR Aefua 1199 AFTIRULE Anwwa Uiniled alas Anu
NITNA ARNWA THWHT gAN ENIHT umu
2.2.4 Organization Brand wususlszinnesdnig Tunilenadandn Corporate
Brand @17 W3sANtHaY Yaliinnsnea asAnisgana 1 lulasaenst nasau giianes W
o=l d‘ 1% % 1 & a a‘d‘v 1 d’/
weusa uazlall douudqusdifluuunfnaeuusindnetlulssinnil
2.2.5 Event Brand wusuallssinvivgnisndvizananssy 1y Aawiasen nns
1o A a 1 = 2 o a ] d‘ 1 ] a
waeduARn Aanssnenantlugluuuaadinn Aady Autiumesne] Naunsodaadadss
atuauuliuususlaaeiu nsudeiufilaantn giulesluod neweslas siuniana s
2.2.6 Geographic Brand uususilssinnafiAnans iy szma iiee 3aa5m

dl ' -dl ' o ' dl o ' A o a é’ dl A
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UszinAsng iunnadqmauienansalinulssmaresny ArtinDaiiasuvsunduay
=< = A v o ~ Lo PR
UND9LUIT4 DLeasiuaziANNlaAALALTeaLIYS
2.3 dauilsznavaasnusun
Autlrrnauagnusus Usznausas
2.3.1 AANHMY AMANTR (Attributes) MN18D9 dauiuansaaiuiiy

=

HARADET 938 Product laun gUanenl guseuimnniauan 8du TalA 91A0 ussasined G

¥

aunIndniadusieals (Tangible/Retionale  Asset) T9fjiilnaaialdnisi@enuusugann

a 4

Anmnizaedudn waguitnafianaazlisindulanendudnlnagainauansuzaesdusi e

= 1 =

Wegeeinamen wanzilaqiiuanduiifrasdudunuasiaonuiniouiunin auinli
fuslnasiasiiatsounamuaneniendudealy|fsg

2.3.2 gruilszlamid (Benefit) nunaly arutlselaaias lauusudtiuaiungm
weuluguslnadinnglilunisantuain

2.3.3 YARNNN (Personality) U180 ANHULNIARINETNNANLANGINY
o : P A = - o = =

wluudazuusud vzeantauiaduniauFeunaunumufiduan uis wwsuiivaziluau

dld a o a 1 o v a | o
igUiduuuule yadnnnwle wu iuads 8ase iduiuies aam

2.3.4 ATUAN (Value) wNede AuAnvisanmszTamindusieqlaliusiants
(Intangible 1138 Emotional Asset) 1w ¥ lii3ani@aiu dula fandaauganlsdswilse
ALLAY (MINEF 599NN 2551 ; 46)

2.4 23AL52NALURINTTUIUNTADRITULTUA
a9AlsznouLeINszUIUNIRRANTULIWA Usznaudian 6 asfdsznay Al

L] ¥

2.4.1 {dNd191LlazNI9LN99@4nT (Source and Endcording)

k1l
;73

2.4.2 $aW1a151894U9uA (Brand Message)

2.4.3 ﬁ@qm\imiﬁ@mmmuﬁ(Brand Channels or Media Channels)
24.4 ?ﬁla:‘umu (Noise)

2.4.5 gFUansuarnN1InanIfiaans (Receiver and Decording)

2.4.6 UfnsemevausanauuavLduiug (Feedback and Interactivity)

(MEFHYA §9TNINW 2551 : 47)
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asmlsznavlunireanuuuinyiusnn InadatsudunauniIsAnEIsail

1. WUASTANAN LF Lun1sANEN

1 ¥
¥ =

doyanldniinisidnluaial inanuuasdaya 3 lszinn Aa

©

1.1 dayailszinnianans uazdsiuWaianvsating ulailawn i 2 dou As
1.1.1 dagaineaiunulamn
4 = = 4 o -
iaAnmeaziaaaneanueAlsznauinulummu dszinnaesiny
v
T duneuniseanuuunalumn wazdayan1ematinzaanulumn
1.1.2 dayaineniun1sae a1 sulsus
A4 = =< - = | : -
WWBANENTNAIULTINELYBIULTUA LATNIIABANTRIUF] TBIULITUS
1.2 dayarlszinnypna
4 = = - = e
WaAnwInedAlsTnauraunulnE i LATNITAANTULIUANIY
aqALsEnauratnuInE N
1.3 dayailszinnnatlAni
4 = = - = aa ° .
iNaAnEIDsasAsznauaasinu i sondelansiauedIulsznay

71197 TR9HLITUA NN s

2. TEN9TIUTINTBYS
2.1 dayatszinnianans uazdaiusiaiannsatind
2.1.1 AnnAuadndayaainuilsde @NA1T UNANNIGATING LAZINUIAE

Meades antiesaynLeaMtae e
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17

2.1.2 AuMmannszuLAuAUdaya (Search Engine) WaAUMNANENTENUS LAz

a

\anasaLinnsafindnineades annivlassing

©

2.2 fayailszimymna wiiadu 2 ngu Asil
221 Hdumoydusenuuniny Aedinnudiuniseenuuning sisede
Interactive ATilsaLUNaRNe 5 TAlL 41u9m 5 vinu Tseunudesieliil

1. Anuenan®al Asu1TnUEna
ALY Creative Director U31% Adapter by Itas Co,. Ltd.
Uszaunnsainisinau 11 1

2. ATUNUATS LA
LN Associate Creative Director Lis®% JWT Thailand
Uszaunisninisineu 8 1

3. ARUEATI Andned
ALY Interactive Designer L5 Ogilvy One Worldwide (Thailand)
Uszaunisainismineu 8 1l

4. ATUSAING ATUIIN
FLUUS Senior Game Programmer L% Dot Lingo Co,. Ltd.
Uszaunisainisineu 5 1

5. Anudulng yeyluss
FLUUS Art Director U3 Ini 3 Digital Co,. Ltd.

szaunsninisniieu 6 T

222 fidtmgiuninan Fedinnudunisrainideanafiiaadas
fifhszaunisniinnu 5 THull s1uau 3 vinu Seeundenellil
1. Aoutlqua a39ulsau]
FLYLS Assistance Product Manager L5 taanana anfin

1ls2a1n1903n19M191% 8 1
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2. ADANNEUUS N dus
FLYLS Senior Marketing Executive U3%% Blu Inc Media (Thailand)
Uszaunisalnnamneu 5 T

3. ADUNEYANAN antszasd
AWMLY Advertising and Sales Promotion Officer U3 Usn. anfia (WnLl)

Uszaunisainisnneu 12 T

2.3 dayalszinnnstidnen anniulafdrsesdusuaziinisludumasiin
Tneflinaustlunsfnidennsdifnmsail

1. inulasani 15091998 Site of the Day anL/las www thefwa.com 1l3znm
Games Playable 2891 2002-2008 wavszaziianaanlalssndngdl w.A. 2550 D9 W.A. 2551

AMUIUNIAY 166 NN

A

2. WunulasunNdeemlsznauaadnyAsy warladAlssnauTadlLsusn

FAAUITUIUTINAU 55 NN HINIAUUNDIALIENBLAIIAITNAATIETADIAN WY

3. imsasiialuanudae
tsznaudasipsestiasasieliil
3.1 AN NALATEUAUAN U UBLNNINHUN (FIRtinans19uin 143) Watfuiin
foyaannuninzesntinEun InaaianiseauunAuan L1 Al unnseenuLL
i Tamsnin fail
3.1.1 dszinnaaanulasn (Game Type)
Associative InalaEnNg IR
llustrative naTREUELELe
Demonstrative  nxlasauna196
3.1.2 WUANH (Game Genre)
Board Game NANTEANL
Quiz Game insmauiloi

Puzzle Game NHUFAUN

Shooting Game NN
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Racing Game LNNTLLN

Sport Game WNAR

Role-Playing Game  LnH&INUNUN
Adventure Game  WNNHATYAE
Simulation Game  lNNANaRIANUNTTL

¥

Fighting Game \NNFeg
Music Game INHENA9UNE, INNALAT
3.1.3 AANHUENNIWATA AB

3.1.3.1 UHNFNY (Window)

1. Play Online AUNIUIELLB AR
Current Window wuluntineiiaqiiy
New Window wuluntianandaaulug

2. Download to Play NNITANTUINARNNNB AL
3.1.3.2 szuunnaansidey (Registration)
Regis to Play FaanN1saanzileunauanns
E-mail n78an E-mail Address NAULALINN
3.1.3.3 uthaaunulueun (Game Page)
Starting Page ui’lﬂ@'mﬁu
Game Page Mfiﬁl,ﬁ@mmm
Evaluate Page ~ wtinagiua
Video Clip ORI
Instruction Page nAUETN
High Score Page uﬁﬁmmmmuqqzﬁm
Loading Page  wtinsaduiuivaning
3.1.4 pruanenienNesAlsznatvesndiaEun Ae
3.1.4.1Brand  9AUTENELANUAMAN LT UBILLITUN
3.1.4.1.1 Logo ATIAUAN
1. Position AU lNN99A919

1%

Game Obj g luiny



Player
Game Frame
Background

2. Interactive

3. Location

3.1.4.1.2 Product
1. Position

Game Obj
Player
Game Frame
Background

2. Interactive

3. Location

3.1.4.1.3 Mascot
1. Position

Game Obj
Player
Game Frame
Background

2. Interactive

3. Location

3.1.4.1.4 Brand Color

3.1.4.2 a9A192naUA1LNTIAN

3.1.4.2.1 Image (NN)
1. Graphic
2D
3D

2. Realistic

FORTATNHIAUAILAN
N72UTALLANUDILNN TN
Nundsaaanulawn
BRI
o
PN
NARA DI
RTINS P TIK)
Tng Ty
o/ dl U 1
FoATATNHIALAILAN
N791U70UNANUAINH RN
Nundsraanulssn
nsUfAnrusiugiau
Y
PENNNL
Al dudydnwnd
AL 11N199R919
ing Ny
FOaTATNHIALAILAN
N29170UUANUBINH TR 0N
Nunasaaanulawn
BRI TAE
o
PENANL

e = -
TARNADAITONLLTUA

sduuuing 2 U5
sluuuing 3 N5

MNLLLILANAUA54
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3.1.4.1.2 sduuusaenes (Type Style)

Serif FNANETULLN T
Sans Serif Findnu s ldlFa

. o/ o/ d
Script NFNHILLLANYND
Display Type AN EIWULILTE AT

3.1.4.1.3 n199191A993 (Color Schemetic)
Monochrome GGG
Analogus IGENG N NGEN
Complementary  Tasv@gmssdnu
Triads TAsed 3 rae
Tetrads TAsaR 4 wae

3.1.4.1.4 aneuznisdalngsanaesnin (Color Image)
Vivid Tone s AszAuand
Bright Tone nsldAszAuanaIng
Subdued Tone A ATzAuMIY
Dark Tone s AszAun

3.1.4.1.5 yuuINN (Perspective)

First-Person Hus\l@duﬂﬂ@ﬁuﬁ\‘l
Third-Person Huu@mﬂmﬁ'mu
Top-Down HHNDILLTIHHNE

Isonmetric NNNBIULUANAR
Side-View HHNBILULRLIUINY, AU

Text-Based Game  }NNBIULUAIENET

s 6

3.1.4.1.6 zﬁ'quﬂﬁzﬁlwuﬁm‘ﬁ (Graphic User Interface)

u

1 Button Yunmse

1.1 Selection Button Yunadmiuniaaenan

v
o 1 '

PAGNN]
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1.1.1 Radio Button
Registration nnraneiie
Instruction UUZHNNTAUINY
Go to Official Website  asAgiiL/lasas
WLITUR
High Score LAANAZLLLLANA R
NN E-mail
1.1.2 Checkboxes
1.1.3 Sliders
1.2 Action Button
2. Text Input
3. Scroll Bar
3.1.4.3 aaAlsrnaufumadtasidetsynay (Sound)
Music AEUNAY
Sound Effect  @eilsznay
Speech @elaLggene
3.1.4.4 aadlsznenduBessnnreny (Storyline)
Takes Hours to Complete lnuii4aniaunnundnagliis
ANNE

Series Build a Story Uastinueenuune

]
%

3.2 WILAUNINANMNAALIWIBNE @Ry duldun filisamnysuniseanuuy

¥ tdl % o 1 I 4 1
N ASHETEITIEYATUNITRARATA ATUIU 1 g4 utailu 3 pau VL@LLﬂ
dl ¥ v
AALN 1 UBYAADULLUADUDIN
muﬁ 2 WULAAUDINANMNAARULALAUAR Lﬁﬂ’) U a9AlsznaLaginy
o adI o KR

Taiwoun uasiinisdeansdausne sesuusus Miszneudiudaletuiinnisiauiny

TN 1N FERANET 41193 55 1NH
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AU 3 LUUAAUDINAMNAATULAZHAUAR LNaadUNITaan1d
& 1 I3 as a a s
avALsznavusiner 1evesflszneuluinulawnn 35019 uastsrAnninaesesdtlsznayuly

N1TADANTAIUG1N7] VRIULITUGA

4. MFIATISRLRYA
- s SV - y <
nisAiAzvideyalunisidaaiall ieniunanienisldesdAdsznauaeany
Turuedesnsdiunniansme nadselaad yaanain uazAniA12a9uuIus Tns

a

Bnvideyaianunnentinsan Midunsaidne Ussneududeyagimaaiey e
inlilgdeagiaasnisdnm Tnaduwimanisnasidaya Al

41 Awmziesdlsznavresinulnwnn Tnedneeideyamanmnanszain
A3 NAAsIzinuanszaanu e fdunsiiAne diauadayasiosnisnesnun
Usznaumsnediasziiinylasmn

a s d‘ ] ' e a L ad dl

4.2 JA3TIN1982A94IULTENB LA PRULIUA IREALAIZYINIAEN13R04N3
LUSUARINILLADUNN HAURAENITaT LN EINgTUN sz na LN

4.3 Fzilsz@nininaesnisidesdilsznauseanuinmonlunisdeansuy

FUA UNAURAINIINITULNLIZNALANIN Lazn N senay



uny 4
NANISAAE
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a

asflsznavaaqinulneninlunisdealsamudnsny Aulselaiyadnain uazanA1es

nUsuA tneRiAszidayaa g @undnsy 2 ngx Ae nguiinaanuuuNNINEUN Lazinnig
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dban/lfL

pan Usznauiumisedipssianidnsraeanulasan i didunsdiinm v 434y

a

e
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I s ! d‘ Y & =] o
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FN397 1 AN9NTLAIAUAN WUz aa9NH IxEai Duncan Man
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Title Duncan Man

Brand Duncan Toys

URL http://www.yo-

yo.com/sweepstakes/index.html

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

|

Brand

Place
Logo

Object

Player

Game Frame

BR

Background

Interactive

Location

Place
Product

Object

GP/SP
#

Player

Game Frame

Bﬁc kground

Interactive

Location

#
IP/GP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

|+

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

|

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

| | | |

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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53

Title

ltoids Strips

Brand

Altoids

URL

http://www.altoids.com/play.do?i

d=17963

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

TC

Background

Interactive

Location

All

Place
Product

Object

BL

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

| |

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

F[F| H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FN979% 3 AN9NTLAINEUAIAN 89NN T)EOL |-Shake-U

54

Title

1-Shake-U

Brand

Mitsu mishi Moter

URL

http:/projects.lessrain.net/public

i-shake-u/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

| |

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

TL

Interactive

Location

VP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

FH

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Whizzball

Brand

Discovery Kids

URL

Game Type

ssoclative

lllustrative

Demonstrative

http:/kids.discovery.com/gam

whizzba lliwhizzball. html

=

[}

b

HEEEARE

T

T &

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

F|

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

| =

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FN979% 5 AN9NTLAINEAAN 89NN T)®a Cool Flame
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Title

Cool Flame

Brand

BMW

URL

http://www.be-the-firstone.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

|+

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

#
SP/VP/GP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title EIf Zapper

Brand WebTrends

URL http:/www.elfzapper.com/

Game Type

Associative

lllustrative

Demonstrative

saason's grectings from WebTrengy
Ay

LET'SPLAY >

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

|

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

GP

Place
Product

Object

Player

Game Frame

Bic kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

iaers

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



P97 7 AN9NTAINEAANHzaaanN TN Pakman

58

Title

Pakman

Brand

Suit Supply

URL

http://www.achtung.nl/pakman/

Game Type

ssoclative

lllustrative

Demonstrative

5 DOOO0D

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

FHe|H =

Player

Game Frame

TR

Background

Interactive

Location

All

Place
Product

Object

Player

#

Game Frame

Bicquound

R/TLR

Interactive

Location

SPALP/GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

| |

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN3IN9 8 F1N3193LAINTIAUANHIzaa9NH TN Samsung DB00 Mystery

59

Title

Samsung D600 Mystery

Brand

Samsung

URL

http://d600.perfectfools.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

H | | | |

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

#
SP/GPNP/EP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

F| H|

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 9 AN9NTAINEUAUANHUEaa9NN )AL Death in Sakkara

60

Title Death In Sakkara

Brand BBC

URL http://www.bbc.co.uk/history/inte

ractive/games/death_sakkara/

Game Type

ssoclative

lllustrative

Demonstrative

Sakrara

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3| H|

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Logo

Place

Object

Player

Game Frame

Background

Interactive

Location

[9%]
B+ 2

Product

Place

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Masc ot

Place

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image

Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

- |

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

GUI

Button

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



B399 10 AN NRLATIZTATUAN T R9NN I Loot and Shoot

61

Title

Loot and Shoot

Brand

Land of the Dead

URL

http:/landofthe deadmovie.net/ht

docs/loot_game/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

TC

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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62

Title

Honda Grrr

Brand

Honda

URL

http:/www.unit9.conm/grrrgame/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

BR

Interactive

Location

SP

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

F[H

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FINT9T 12 AN NRLATIZTATUAN B TUzaRaINN I EI4 Geoterra

63

Title

Geoterra

Brand

General Electric

URL

http://geoterra.ecomagination.co

m/indexNoFlash.html

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

F|

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

| | |

Brand

Place
Logo

Object

Player

Game Frame

L

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

| | =

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 13 AN NRLATIZTATUAN BTz IRNN I Stella Artois- Le Defi

64

Title

Stella Artois - Le Defl

Brand

Stella Artois

URL

http://www.ledefi-

stellaartois.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

Brand

Place
Logo

Object

H|H

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

SP/VP/EP
C

Player

Game Frame

Bicquound

Interactive

Location

SP/GP/EP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FN997 14 AN9TLATZAIUAN BTz aRNN IHE0I WolfBoys

65

Title

Woliboys

Brand

Suzuki SX4

URL

http://www.showmeto.com/sx4/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

|+

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Serwesﬁd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN397 15 AN9NRLATIZIATUAN Uz RdINN NI HBO : Deadwood Dead Man's

66

Title

HBO : Deadwood Dead Man's

Brand

HBO

URL

http:/deadwood.fuelindustries.c

om/main.php

Game Type

ssoclative

lllustrative

Demonstrative

DEADWOOD

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

F|

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

|+

Brand

Place
Logo

Object

Player

Game Frame

TC

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN99% 16 A9 NRLATZAIUAN HTUEaRNN IE0A Absolut Search

67

Title

bsolut Search

Brand

Absolut

URL

http:/www.absolut.com/search

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN999 17 AN9NRLATIZIATUAN Tz IRNN TN Volkswagen Drive In

68

Title olkswagen Drive In

Brand Volkswagen

URL http://www.volkswage ndrivein.nl/

drive-in/drivein.html

Game Type

ssoclative

lllustrative

Demonstrative

i @

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Logo

Place

Object

Player

Game Frame

Background

TR

Interactive

Location

Product

Place

Object

All
C

Player

Game Frame

Bicquound

Interactive

Location

#
SP/GP/LP

Masc ot

Place

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image

Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

GUI

Button

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN9799 18 AN9NRLATIZATUAN B TUzaRanN IHE04 Wilkinson-Fight for Kiss

69

Title

Wilkinson-Fight for Kisses

Brand

Wilkinson (Razor)

URL

http://www.ffk-wilkinson.com/intl/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

HH

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

H | | | |

Brand

Place
Logo

Object

Player

Game Frame

BC/TL/TC

Background

Interactive

Location

Place
Product

Object

GPNP
C

Player

Game Frame

Bﬁc kground

Interactive

Location

VP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

|

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FN99% 19 AN9NRLATZIATUAN U IRNN NI Golf GT Sport

70

Title

Golf GT Sport

Brand

Volkswagen

URL

http://www.volkswagen.com/etc/

medialib/vwcms/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

e

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

L

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

#
VP/GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 20 AN9NRLATIZIATUAN Uz aRdINN I Bionic Woman : NBC's Bionic
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Title

Bionic Woman : NBC's Bionic

Brand

NBC (Series)

URL

http://www.thisisgrow.com/archi

e/bat-test/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

FHH

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

EP

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

F| H

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Krezip Music Box

Brand

Krezip

URL

http://www.kre zipmusic box.nl/

Game Type

ssoclative

lllustrative

Demonstrative

ez

wRezP

REZIP

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

FHH

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

CACMR

Background

Interactive

Location

Place
Product

Object

LP/IP/GP
L

Player

Game Frame

Bicquound

Interactive

Location

GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Launceball

Brand

Science Museum (UK)

URL

http:/www.sciencemuseum.org.

uk/launc hpad/launchball/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

L

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Burn-Can You Take the Heat?

Brand

Burn (Energy Drink)

URL

http:/www.burnenergy.dk/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

e

Instruction Page

High Score Page

|

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

LP

Place
Product

Object

BR

Player

Game Frame

Bicquound

Interactive

Location

SP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Daisy Marc Jacobs

Brand

Daisy Marc Jacobs (Perfume)

URL

http:/www.daisymarcjacobs.col

/

Game Type

ssoclative

lllustrative

Demonstrative

[ -

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

TC

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bicquound

BL

Interactive

Location

SP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Big State Games

Brand

Big State Festival (Event)

URL

http://www.thisisgrow.com/archi

e/bigstategames

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

BC

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

+H

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

F| || 3

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 26 AN9NRLATIZIATUAN Uz IRINN N P.A.C.E.

7

Title

P.AC.E.

Brand

BMW

URL

Game Type

ssoclative

lllustrative

Demonstrative

http://www.bmw-pace.com/pac

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

HH

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

H | | | |

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

SP/VP.

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

|

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

|

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title Get the Glass Game

Brand Milk (Milk PEP Campaign )

URL http://www.gettheglass.com/

Game Type

ssoclative

lllustrative

Demonstrative

ROLL AGAIN

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

H | | | |

Brand

Place
Logo

Object

Player

Game Frame

BR/TR

Background

Interactive

#

Location

SP/All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

F| | H|

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN9799 28 AN NRLATIZTATUAN Tz IRNN I CDX
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Title

CD.

Brand

BBC

URL

http:/cdx-thegame.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

e

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

C/TL

Player

Game Frame

BL

Background

Interactive

#

Location

VP/AIILP

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Bk B

Script

Display Type

|

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

FHe| H

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Serwes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 29 AN9NRLATIZTATUAN U IRNN TN Altoids Strips
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Title ctioncity

Brand Rexona

URL http://www.actioncity. la/

Game Type

ssoclative

lllustrative

Demonstrative

= §

YOUR WiLD SIDE IS WERK

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

|+

Brand

Place
Logo

Object

Player

Game Frame

BR

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

CP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FI1979% 30 AN9NRLATIZIATUAN HTUzaRINN N4 Agent M09
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Title

gent MO9

Brand

Ranault Megane

URL

http://www.agentm09.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

|+

Brand

Place
Logo

Object

Player

Game Frame

BR/TL

Background

Interactive

Location

Place
Product

Object

All
C

Player

Game Frame

Bicquound

Interactive

Location

CGp

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title SUrvivors Tnte ractve

Brand BBC

URL http://www.bbc.co.uk/survivors/g

Game Type

ssoclative

lllustrative

Demonstrative

ame_uk/pop.htm!

.

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

|+

Brand

Logo

Place

Object

Player

Game Frame

BL/TL

Background

Interactive

Location

All

Product

Place

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Masc ot

Place

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image

Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

GUI

Button

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

FH| =+

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Eagle Eye Experience

Brand

Eagle Eye

Game Type

URL

http://experience.eagleeyemovie

.com/

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

|+

Brand

Place
Logo

Object

Player

Game Frame

TC/BC

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN399 33 ANIWTLATITTARIAN U aRNN TN BN Energuy

Title

Energuy

Brand

Quebec (Construct Company

URL

http:/www.aee.gouv.qc.calen/en|

Game Type

ssoclative

lllustrative

Demonstrative

erguy/game/

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page




FIN979% 34 AN9NRLATIZIATUAN B TUEaRaINN IHEOA Volvo Ocean Race Rush

85

Title

olvo Ocean Race Rush

Brand

Volvo

URL

http://www.volvocars.com/intl/ca

mpaigns/Misc/NolvoOceanRace

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

Brand

Place
Logo

Object

Ol

Player

Game Frame

BL

Background

Interactive

Location

Place
Product

Object

SP/VP
C

Player

Game Frame

Bicquound

Interactive

Location

GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

(=

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 35 AN NRLATIZIATUAN Wz RdINN NN Return to Testebuddyland

Title

Return 1o Testebuddyland

Brand

Robinsons (Beverage)

URL

http://www.raisethe monrobinsond

Game Type

ssoclative

lllustrative

Demonstrative

.com/buddies/

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

| |

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

git#

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

F[H

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

F| H|

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page




FIN979% 36 AN9NRLATIZIATUAN U IRANNINEN In Plain Sight : Witsec
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Title In Plain Sight : Witsec

Brand USA Network

URL http://www.witsecconfidential.co

m/

Game Type

ssoclative

lllustrative

Demonstrative

AN Sl

COMFIDENTIAL

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

e

Instruction Page

High Score Page

Loading Page

Brand

Logo

Place

Object

Player

Game Frame

L

Background

Interactive

Location

All

Product

Place

Object

Player

Game Frame

Bicquound

Interactive

Location

Masc ot

Place

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image

Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

GUI

Button

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| H

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 37 AN NRLATIZIATUAN Uz IRNN I Hotel 626
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Title

Hotel 626

Brand

Doritos

URL

http:/hotel626 .com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

HH

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

Brand

Place
Logo

Object

Ol

Player

Game Frame

BR

Background

Interactive

Location

SP/GP

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Y I FH

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

(=

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN979% 38 AN9NRLATIZIATUAN Uz RNN N4 Hugman
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Title

Hugman

Brand

AXA Winterthur

Game Type

URL

http://www.was-liebst-du.ch

ssoclative

lllustrative

Demonstrative

H winterthur

R ———

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

FHH

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | | | | 3

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

BR

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

| |

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Serwesﬁd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title Provokator

Brand Provokator (Clothing Shop)

URL http://www.provokator.ru/play/

Game Type

ssoclative

lllustrative

Demonstrative

MEOEOHAMOR

b a2

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

O | 3|3

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

-
LR K

Game Frame

Bicquound

Interactive

Location

#
SP/EP/GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

|

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

F[H

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

F| | H|

Send to Friend

Checkboxes

liders

Action

H [ H

Text Input

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



A13799 40 m%ﬁm%zﬁ@mﬁﬂ‘]ﬂmmmLﬂNT‘:‘NEmW Coke Zero-Rooftop Racer
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Title

Coke Zero-Rooftop Racer

Brand

Coca-Cola

URL

http://www.cocacolazero.com/ro

oftopracer/index.jsp

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

=i E R CTY ETA A Y AP

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

#
LP/GPNP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

| |

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page




FIN997 41 AN9NRLATIZIATUAN U IRNN TN Sprit It Out Adventure
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Title

Sprit It Out Adventure

Brand

Stride (Gum)

URL

http://www.stridegum.com

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

| | | =

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

|

Text-Based Game

Button
GUI

Selection

Regis

Instruction

|

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

|| =

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Serwesﬁd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Spicyside

Brand

Slim jim (Snack)

URL

http://www.spicyside.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

#
LP/SP/GP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

F[H

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

| |

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

| |

Sound Effect

Speech

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN9797 43 AN9NRLATIZAUAN B TUEaRNN IHEOA You Be the Driver

94

Title

You Be the Driver

Brand

Intel

URL

http://www.you bethedriver.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

F| | 3| 3| 3

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

| |

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

| |

Speech

Storyline

Takes Hours to Complete

Serwesﬁd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN997 44 AN9NRLATITTATUAN U IRANN NN Kiss Fight
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Title Kiss Fight

Brand Mentos

URL http://www.me ntoskissfight.com/

Game Type

ssoclative

lllustrative

Demonstrative

e
NICE TONGLE WORK |

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

O | 36| 3| | 35| 35| 31

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

#
SP/GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FH[FH

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

|| =

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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Title

Play >Smart

Brand

Smart

URL

http://www.playsmart.jp/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

TR

Background

Interactive

Location

Place
Product

Object

Player

#
All
C
#

Game Frame

Bﬁc kground

Interactive

Location

#
AllLP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN9797 46 AN9NRLATIZIATUAN BT IRNN TN Doritos : The Quest
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Title

Doritos :The Quest

Brand

Doritos

URL

http:/doritosthequest.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

HH

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

| |

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN39T 47 AN9NRLATIZIATUAN U IRNN TN Got Milk?
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Title

Got Milk?

Brand

Milk (Milk PEP Campaign )

URL

http://www.gotmilk.com/

Game Type

Associative

lllustrative

Demonstrative

E2N)

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

TR

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bic kground

Interactive

Location

LP/GP/SP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

|

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

iaers

Action

H [ H

Text Input

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN9N97 48 AN9NRLATIZIATUAN Uz IRINN TN Volkswagen Snake
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Title

olkswagen Snake

Brand

Volkswagen

Game Type

URL

http://www.volkswagensnake .nl/

ssoclative

lllustrative

Demonstrative

A |

—SNERE

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

L

Background

Interactive

Location

LP/GP

Place
Product

Object

Player

Game Frame

Bﬁc kground

Interactive

Location

#
LP/GP/EP/IP

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

| |

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Ser\esﬂd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN397 49 AN9NTLATIZIATUANHTUzaRaINN I Dodge Quest
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Title

Dodge Quest

Brand

Dodge (Automobile)

URL

http:/dodge-quest.com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

SP/GP
C

Player

Game Frame

Bicquound

Interactive

Location

SP/GP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

Scroll Bar

Sound

Music

|

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FI1979% 50 AN9NTLATIZIATUAN Uz aRaINN IHEI4 Coke Zero Game
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Title

Coke Zero Game

Brand

Product_Coca-Cola

URL

http://www.cokeze rogame .com/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

| H

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

3tfo| B e Ofe 8] 38| 2 | 3¢ 3¢

Location

Place
Product

Object

AlINVP/GP
#

Player

Game Frame

Bicquound

Interactive

Location

VP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

FE[F| HYH

Serit

Type Style

Sans Serif

-

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

F |

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

F| | H|

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page




FN979% 51 AN9RLATIziAUAN BTz aaanN IxE4 QNX Pocket Geek
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Title

QNX Pockel Geek

Brand

QNX

URL

http://www.the poc ketgeek.com/

Game Type

Associative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

H | | | |

Brand

Place
Logo

Object

LC/TR

Player

Game Frame

BL

Background

Interactive

Location

All/G P/EP

Place
Product

Object

Player

Game Frame

Bgc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

F[F| H

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

iaers

Action

Text Input

F[F| H | =

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Serwd a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FIN399 52 ANFWTLATITITARIANHUEaadnKINEN Red Bull Flugtag Flight Lab
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Title

Red Bull Flugtag Flight Lab

Brand

Red Bull

URL

http://www.redbull.com/flightlab/

Game Type

Associative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

F| | | | | 3

Loading Page

Brand

Place
Logo

Object

HH

Player

Game Frame

L

Background

Interactive

Location

Place
Product

Object

AlllLP
#

Player

Game Frame

Bﬁc kground

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Bac kground

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Color Image

Bright Tone

Subdued Tone

Dark Tone

First-Person

Third-Person

Top-Down

Perspective

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

|

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

iaers

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

|

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FI1979% 53 AN9RLATIZAIUAN HTUzaRaNN IO Swedish Armed Forces
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Title

Swedish Armed Forces

Brand

Swedish Armed Forces

URL

http:/forsvar.fileflat.com/english/

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

L

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bicquound

Interactive

Location

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Senes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page



FI1979% 54 AN9RLATIZIAIUAN B TUEaRNN INEO Finair-Early Jack

105

Title

Finnair - Early Jack

Brand

Finnair

URL

http:/www.earlyjack.com/europe

Game Type

ssoclative

lllustrative

Demonstrative

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

F| 3

Game Page

Evaluate Page

Video Clip

Instruction Page

FHH

High Score Page

Loading Page

#

Brand

Place
Logo

Object

C

Player

Game Frame

L

Background

Interactive

#

Location

Place
Product

Object

All/VP
C

Player

Game Frame

Bﬁc kground

Interactive

Location

VP

Place
Masc ot

Object

Player

Game Frame

Background

Interactive

Location

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

FHe| H

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

High Score

Send to Friend

Checkboxes

liders

Action

Text Input

H [ H

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

FHe| | | H

Serwes&d a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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A13197 55 mﬂﬁmﬁ"wﬁ@mﬁﬂﬁmmmLﬂNI%'J‘]:rmW Happiness Factory-Now Hiring

Title Happiness Factory - Now Hiring
Brand Coca-Cola
URL

Game Type

Associative

lllustrative

Demonstrative

http://www.cocacola.com/templa

te1/index jsp?locale=en_US&site]

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Action / Adventure Game

Simulation Game

Fighting Game

Music Game

\Win dow

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

F| 3| 3

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

L

Background

Interactive

Location

All

Place
Product

Object

Player

Game Frame

Bgc kground

Interactive

Location

Place
Masc ot

Object

Player

F| 3

Game Frame

Bac kground

Interactive

#

Location

GP/LP/SP

Brand Color

Graphic

Image Graphic

2d

3d

Realistic

Serit

Type Style

Sans Serif

Script

Display Type

F| | H

Monochrome

Color

Analogus

Complementary

Schematic

Triads

Tetrads

Vivid Tone

F[H

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Ison metric

Side-View

Text-Based Game

Button
GUI

Selection

Regis

Instruction

Radio Go to Product Website

| |

High Score

Send to Friend

Checkboxes

iaers

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

| |

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP - Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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2. HANISILASIZUNISADRITLUSTUAUDIL NN IR =N

ULNANNZANUUFENALURILLITUR 4 A Gt

2.1 NM3ADANIANUANHOIZIBILLTUA (Brand Attributes)
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o ai al a o o & o % 1 1 1 A k% £%
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Aun Volkswagen 60 Jaar [Online], accessed 15 March 2009. Available from

http://www. volkswagendrivein.nl/drive-in/drivein.htmi

2.1.1.2 99UUAIELAY (Game Player) lHBIANHLAUANHBIA0INaIFN

AzATNELAUAILANDLAARANITAWNN N1 LN NTuie s drydnwniniaelduusa

J 4

azAINHLAUADININNIAILAN BNFati19LTuNN Coke Zero-Rooftop Racer @4 Coca-Cola
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1 : Coca-Cola Zero [Online], accessed 15 March 2009. Available from http://www.

cocacola zero.com/rooftopracer/index.jsp
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N19979A91
Aryanmnd

FAUUBNFILNH

NN 33 Aaageanneandanenizauuansang
NN : Suzuki SX4 [Online], accessed 15 March 2009. Available from http://www.showme

to.com/sx4/
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1" : You be the Driver [Online], accessed 15 March 2009. Available from

http://www.you bethedriver.com/
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2.1.2 mﬂs’ﬁmwmamﬁmsm"lumﬁmwmmﬁnwmmmLLmuﬁ
lugauzesnisidninaesndnsuaflunisdearsaudnsaraesuusudluiny
Teisnun asnsnduunaansdnanaly sail
2.1.2.1 mufluingluinu (Game Object) AAN139NNINNART U1
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bRE Iu?:ﬂxuuﬁu?ﬂfa’mL‘ﬂmmq‘w@Laumwﬂgﬁmwuﬁmm:m’mL@umu NAIDENLTU

\Nd Red Bull Flugtag Flight Lab 293 Red Bull #ldnwnansimuat iduingndidusasiisdy

rrastulimuAanszladATadnd Red Bull INAALANAZLLL FININA 35

139NN
NARA DN A

vuing luinu
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1" : Red Bull Flugtag Flight Lab Online Game [Online], accessed 15 March 2009.

Available from http http://www.redbull.com/flightlab/

2.1.2.2 pailudfiau (Game Player) lHeasangiauanfiasdaanesio

azAINlaunILANatAaannIiaNd TN NEA RTINS LT usn
dy o o . o v
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A192NIN |

NARS UL a

o o - B I T 8
FAzATUAN

AN 36 FR8N19N139NNNRARA UL UF AT ATUAN
AN Play>Smart [Online], accessed 15 March 2009. Available from http:/www.

playsmart.jp/
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2.1.2.3 MU Unae (Game Background) tlunnsqnaluszezaaaiig
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N399I
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ANA 37 FRaiN9N12NNINNAR S U LTI WA

NN : Daisy Marc Jacobs [Online], accessed 15 March 2009. Available from http://www.

daisymarcjacobs.com/
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MWHARATUY S

A 38 NNARBEN9T89NN Happiness Factory — Now Hiring

U1 : Coca-Cola United States [Online], accessed 15 March 2009. Available from

http://www.coca-cola.com/template1/index.jsp?locale=en_US&site=../happiness_factory

/ index.html
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A 40 NWARBE19INN Samsung DB00 Mystery 21896LTUA Samsung

11 : The Samsung SHG-D600 Mystery [Online], accessed 15 March 2009. Available

from http://d600.perfectfools.com/

2.3 m@ﬁ@mmmaﬂmwmmumuﬁ(Brand Personality)
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N1 : Coca-Cola Zero [Online], accessed 15 March 2009. Available from http://www.

coke zerogame.com/
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finn : Geoterra [Online], accessed 15 March 2009. Available from http://geoterra.

ecomagination.com/indexNoFlash.html
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Title

Product

Game Type

Associative

lllustrative

Demonstrative

Purpose
URL

Description

Game Genre

Board Game

Quiz Game

Puzzle Game

Shooting Game

Racing Game

Sport Game

Role-Playing Game

Adventure Game

Simulation Game

Fighting Game

Music Game

Window

Current Window

Play Online I

New Window

Download to Play

Registration

Regis to Play

E-mail

Game Page

Starting Page

Game Page

Evaluate Page

Video Clip

Instruction Page

High Score Page

Loading Page

Brand

Place
Logo

Object

Player

Game Frame

Background

Interactive

Location

Place
Product

Object

Player

Game Frame

Background

Interactive

Location

Place
Mascot

Object

Player

Game Frame

Ba_cquound

Interactive

Location

Color Scheme

Graphic

Image Graphic

2d

3d

Realistic

Serif

Type Style

Sans Serif

Script

Display Type

Monochrome

Color

Analogus

Contrast

Schematic

Triads

Tetrads

Vivid Tone

Bright Tone

Color Image

Subdued Tone

Dark Tone

First-Person

Third-Person

Perspective

Top-Down

Isonmetric

Side-View

Text-Based Game

Button
GUI

Selection

Radio

Regis

Instruction

Go to Product Website

High Score

Send to Friend

Checkboxes

1aers

Action

Text Input

Scroll Bar

Sound

Music

Sound Effect

Speech

Storyline

Takes Hours to Complete

Series Build a Story

SP - Starting Page
GP -Game Page
EP - Evaluate Page
VP - Video Clip

IP - Instruction Page
HP -High Score

LP - Loading Page
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No. 2003-002

Game Duncan Man

Product Duncan Toys ~ N
Url http://www.yo-yo.com/sweepstakes/index.html _—
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Game Altoids Strips

Product Altoids (Gum)

Url http://www.altoids.com/play.do?id=17963
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No. 2003-009

Game I-Shake-U

Product Mitsumishi Moter

Url http://projects.lessrain.net/public/i-shake-u/
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Game Whizzball

Product Discovery Kids

Url http://kids.discovery.com/games/whizzball/
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Game Cool Flame

Product BMW

Url http://www.be-the-first-one.com/
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Game Elf Zapper

Product WebTrends

Url http://www.elfzapper.com/
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Game Pakman

Product Suit Supply (Garment)

Url http://www.achtung.nl/pakman/
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No. 2005-007

Game Samsung D600 Mystery
Product Samsung

Url http://d600.perfectfools.com/
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No. 2005-008

Game Death in Sakkara

Product BBC

Url http://www.bbc.co.uk/history/interactive/games/death_sakkara/

1 [

_yinuAadasslsrnaularaanuHE N AN A AT DN UL TUG b6 LaTuNNaadnT e vinu

N

AndnaNnInAeasiedulsenaunan daulavesuisus uazlilsnszyszauilsz@nsnan (5

=

o %
NNNge / 1 Uaengn)

ANT199 89 UULIARLNNNAMNAAWIKINAIALN1TAa AN T4 Ul 32 NaLULITUAT8IRIALTZNAL

wnn TN Death in Sakkara

ﬂQﬁﬂ%‘SﬂﬂU‘ﬂ’ﬂ\?LﬂNTmHm’] Brand | 5| 4| 3| 2| 1

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value




162

No. 2005-011

Game Loot and Shoot

Product Land of the Dead (Movie)

Url http://landofthedeadmovie.net/htdocs/loot_game/

1. YinuAnd Ny Inernnnsd $9annsdnauanuule (unsainnauaianluden 1 naun 2)

2. yinuAndnasrlsrnatlaednu )N g1NNT0ADANIINLLTUA LG LAZUINARaNT e VN
a 1 dl =) 1 [ ] & o a a
And1aNnsnAadsvdulsznaunan daulavesuisus uarhilsnsyysyaulsz@nsnw (5

o -
NNNER /1 UaEnNge)

A9 90 LULARLONNANNAAWTINEIALNNIAaANTd UL sE N LLLTUATaIRIALTENaL

wnn TN Loot and Shoot

mﬁﬂsznaummmu‘imwmw Brand | 5| 4| 3| 2| 1

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value




No. 2005-017

Game Honda Grrr

Product Honda

Url http://www.unit9.com/grrrgame/
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No. 2005-019

Game Geoterra

Product General Electric %ﬁ
Url http://geoterra.ecomagination.com/indexNoFlash.html
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No. 2006-001

Game Stella Artois - Le Defi

Product Stella Artois

Url http://www.ledefi-stellaartois.com/
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No. 2006-004

Game Wolfboys

Product Suzuki SX4

Url http://www.showmeto.com/sx4/
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Game HBO : Deadwood Dead Man's Hand

Product HBO

Url http://deadwood.fuelindustries.com/main.php
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No. 2006-009

Game Absolut Search

Product Absolut

Url http://www.absolut.com/search
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No. 2007-002

Game Volkswagen Drive In

Product Volkswagen

Url http://www.volkswagendrivein.nl/drive-in/drivein.html
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No. 2007-003

Game Wilkinson-Fight for Kisses
Product Wilkinson (Razor)

Url http://www.ffk-wilkinson.com/intl/
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No. 2007-004

Game Golf GT Sport

Product Volkswagen

Url http://www.volkswagen.com/etc/medialib/vwecms/
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No. 2007-005

Game Bionic Woman : NBC's Bionic Assessment

Product NBC (Series)

Url http://www.thisisgrow.com/archive/bat-test/

1. vinuAnd N lened 83an13tiguantule (lunsdinmeuaionyludain 1 naud 2)

1 [

_yinuAadasslsrnaularaanuHE N AN A AT DN UL TUG b6 LaTuNNaadnT e vinu

N

AndnaNnInAeasiedulsenaunan daulavesuisus uazlilsnszyszauilsz@nsnan (5

o -
NNNge / 1 Uaengn)

A19797 100 WULdaLNNANNAAWTINEYAUNNIAadaNsduLssnaLLLTUATRIRIALsENaL

wnn TN Bionic Woman : NBC's Bionic Assessment

ﬂﬁﬁﬂ‘a‘%ﬂﬂﬂ“ﬂﬂ%ﬂﬂi‘ﬂ‘lﬂmﬂ Brand | 5| 4| 3| 2| 1

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value




173

No. 2007-006

Game Krezip Music Box

Product Krezip (Music Band)

Url http://www.krezipmusicbox.nl/
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No. 2007-008

Game Launceball

Product Science Museum (UK) - w: L
Url http://www.sciencemuseum.org.uk/launchpad/launchball/
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No. 2007-009

Game Burn-Can You Take the Heat?

Product Burn (Energy Drink)

Url http://www.burnenergy.dk/
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No. 2007-011

Game Daisy Marc Jacobs

Product Daisy Marc Jacobs (Perfume)

Url http://www.daisymarcjacobs.com/
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No. 2007-013

Game Big State Games

Product Big State Festival (Event)

Url http://www.thisisgrow.com/archive/bigstategames
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No. 2007-022

Game P.A.C.E.

Product BMW

Url http://www.bmw-pace.com/pace/
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No. 2007-024

Game Get the Glass Game

Product Milk (Milk PEP Campaign )

Url http://www.gettheglass.com/
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No. 2007-027

Game CDX

Product BBC (Series)

Url http://cdx-thegame.com/
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No. 2007-029

Game Actioncity

Product Rexona

Url http://www.actioncity.la/
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No. 2008-001

Game Agent M09

Product Ranault Megane (Automobile)
Url http://www.agentm09.com/
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Game Survivors Interactive

Product BBC (Series)

Url http://www.bbc.co.uk/survivors/game_uk/pop.html
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No. 2008-004

Game Eagle Eye Experience

Product Eagle Eye (Movie)

Url http://experience.eagleeyemovie.com/
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No. 2008-005

Game Energuy

Product Quebec (Construct Company)

Url http://www.aee.gouv.qgc.ca/en/energuy/game/
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No. 2008-006

Game Volvo Ocean Race Rush

Product Volvo

Url http://www.volvocars.com/intl/campaigns/Misc/Vo
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No. 2008-007

Game Return to Testebuddyland

Product Robinsons (Beverage)

Url http://www.raisethemonrobinsons.com/buddies/
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Game In Plain Sight : Witsec Confidental

Product USA Network (Series)

Url http://www.witsecconfidential.com/
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Game Hotel 626

Product Doritos

Url http://hotel626.com/

2. vinuAAda9Atsznan latadnu )N AN T ARNIDGLLITUA 1A LATUINARANT 16 ViU
a 1 dl =& 1 [ ] & [ a a
AndaNnsnAadsvdulsznaunan daulareuusus uaslilsnseyseailsy@nsnan (5

o —
NNNER /1 UaENge)

AN99N 117 LULAeLNANNAAWTIWIN AT UNNTAeaNTdI Ul sznaLLLTUATa9R9ALszNaL

TN Hotel 626

mﬁﬂszn@ummmu‘imﬂmﬁ Brand | 5| 4| 3| 2| 1

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value




190
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Game Hugman = START GAME

Product AXA Winterthur

Url http://www.was-liebst-du.ch
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=y
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T
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Url http://www.provokator.ru/play/
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Game Coke Zero-Rooftop Racer

Product Coca-Cola

Url http://www.cocacolazero.com/rooftopracer/index.jsp
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No. 2008-018

Game Sprit It Out Adventure

Product Stride (Gum)

Url http://www.stridegum.com/
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Game Spicyside

Product Slim jim (Snack)

Url http://www.spicyside.com/
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Game You Be the Driver

Product Intel

Url http://www.youbethedriver.com/
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Game Kiss Fight

Product Mentos

Url http://www.mentoskissfight.com/
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Game Play > Smart

Product Smart

Url http://www.playsmart.jp/

play-smart

e
o

1. vinuAnd N lened 83an13tiguantule (lunsdinmeuaionyludain 1 naud 2)

1 [

N

_yinuAadasslsrnaularaanuHE N AN A AT DN UL TUG b6 LaTuNNaadnT e vinu

AndnaNnInAeasiedulsenaunan daulavesuisus uazlilsnszyszauilsz@nsnan (5

o -
NNNge / 1 Uaengn)

AN9797 125 LULAeLNNANNAAWTIWIN AT UNNTAeaNTdI UL szNe LLLTUATaIR9ALTENaL

wnulwE Play > Smart

o
asAlsznavaasnu s

Brand

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value

Attributes

Benefit

Personality

Value




198

No. 2008-028

Game Doritos :The Quest
Product Doritos

Url http://doritosthequest.com/
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Game Got Milk?

Product Milk (Milk PEP Campaign )

Url http://www.gotmilk.com/
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Game Dodge Quest

Product Dodge (Automobile)

Url http://dodge-quest.com/
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Game Coke Zero Game

Product Coca-Cola

Url http://www.cokezerogame.com/
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Game Red Bull Flugtag Flight Lab

Product Red Bull

Url http://www.redbull.com/flightlab/
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Game Swedish Armed Forces Recruitment
Product Swedish Armed Forces Recruitment
Url http://forsvar fileflat.com/english/
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Game Finnair - Early Jack

Product Finnair (Airline)

Url http://www.earlyjack.com/europe/
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Game Happiness Factory - Now Hiring

Product Coca-Cola

Url http://www.cocacola.com/template1/index.jsp?locale=en_
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