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This study has two main objectives: 1) to study the general characteristics and behavior
of Thai tourists visiting Chiang Mai during the Songkran Festival; and 2) to study spending
pattern of these tourists.

Data used 1n this study are primary, collected from a sample of 268 Thai tourists visiting
Chiang Mai during Songkran Festival on April 14-18,2006. Data are then analyzed using simple
statistics such as mean values, percentage and ratio values. Multiple Classification Analysis is
also used to find out what are important factors determining the spending of these tourists during
the Songkran Festival.

The results of the study reveal that average spending per person per day of Thai tourists
visiting Chiang Mai Festival is 2,239.68 Baht. Of total spending, highest ratio of spending is on
transportation which accounts for 50.46 %. Next are spending on purchase of goods and
souvenirs, and on food and drinks, respectively.

On the study of factors determining average spending per person per day of Thai tourists
during the Songkran Festival in Chiang Mai using Multiple Classification Analysis. The results
of the study show that factors which are found to be statistically significant at 95 % level of
significance are sex, age, occupation, income, and place of residing. Tourists with highest
spending are likely to be female, are in the age range of 35-44 years old, have their own private

business, with average monthly income higher 80,000 Baht, and are residents of Bangkok.





