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ABSTRACT

The objective of this study was to studying the factors influencing t%e'?sgl-egi?nBof
broker by investors in Stock Exchange of Thailand, Khon Kaen Province. The sample group
of 100 local investors, using the questionnaires as the tolls in collecting the information.
The statistics used for data analysis are the percentage, average means, standard deviation,
t-test independent analysis, one-way ANOVA analysis and the analysis of the relationship
by using the Pearson’s simple correlation statistic.

The result of the study found that the most factors influencing the selection of
broker by investors is the service of marketing. The local investors with different sexes are
having factors influencing in interest rate or pay premium, place, traffic, seminar and
relationship with marketing at different levels. The local investors with different ages are
having factors influencing in commission, size and decorate, car park, invite by other
investors, the famous of broker, the service of marketing, research and the character of
marketing at different levels. The local investors with different education levels are having
factors influencing in place, car park and the character of marketing at different levels. The
local investors with different status are having factors influencing in commission and
relationship with marketing at different levels. The local investors with different occupations
are having factors influencing in place, car park, traffic, invite by other investors, the
famous of broker and the character of marketing at different levels. The local investors with
different average income per month are having factors influencing in commission, place and

size and decorate at different levels.



