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171245

The objectives of this study were to find behavior of the consumers purchasing in
Motor Insurance and the Factors which related to purchasing decision for the people who
use the Private car in Khon Kaen Province. Data used in this study received from
questionnaires and collected from 400 samples car owners who had registered their cars
registration at Khon Kaen Transportation office and used the quota sampling approach. The
data was statistically analyze using Frequency, Percentage, Arithmetic mean, Standard
Deviation, Chi-square test and Spearman Rank Correlation Coefficient.

The results of this study found that the majority of the respondents were male of
31-40 years old, married status, bachelor degree graduated, average income between Bath
10,001-20,000 per month. In part of voluntary motor insurance found the most of
respondents chose the first party insurance (type I) because they reduced losing timing
when the accident occurred, their car newly and they thought that this kind of policy
reduced the risks which may be occurred in order. Ther paid annual insurance premium
between Bath 5,000-10,000. The most of them did decided buying insurance policy by
themselves. In addition, the study also found that the respondents had trend of buying
insurance with the insurance company which they knew. The company which the
respondents knew and chose were Viriyah, Mittar, Tippaya and Bangkok Insurance.

The respondents ranked every Service Marketing factors at a high level in the
following order-Process, Product & Services, People, Place, Physical Evidence & Presentation,
Price and Promotion

In the part of analysis between Services Marketing factors related to the

purchasing decision for the insurance policy found Services Marketing factors: Product &
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Services, Price, Promotion and Physical Evidence & Presentation were not related to the
purchasing decision type insurance policy. The others Services Marketing factors: Place,
People, Process were indirectly related to the purchasing decision type insurance policy.

In addition, found relation between the personal factors (1) Sex, Status,
Occupation related to the influencing people decision. (2) Age related to purchasing
decision type Motor Insurance policy, voluntary motor insurance premium per year and
the influencing people decision. (3) Education related to purchasing decision type Motor
Insurance policy and the influencing people decision. (4) Average Income per month
related to voluntary motor insurance premium per year and the influencing people

decision.



