asfnmiaaiatiala-nszie ludune Inquide Sendauniarsain I w.e. 2549
s J 4 ™ Yy : '
H9aqiszasdfe efnumanimi ldveunyasnsdifesTn Aunumsiaesls uazilymidaie
dy 9 w A = ] 9/
Tupisidesln Tnseadunisaain vesamarala-nsziio AnyIveinienmsnmauazdunu
1 dda as =} :é 2 =Y = ﬂ
naMsna1aa1s 9 vedlaiidinlunaradaln-nsede wedneinnudenlunsys Inado In
g a A o o 9 a ¢ A
wo3fu3 Ina tiofmuanagniAemsinazy SWoT ieaueilyni uazgdasinlums
e = W [ < ¥ 1
auilunmsamatinln-niziie Tawoendrmranuuuuaeununyasnifinesla 95 518 Wi
Tuszdvuaie q 22 518 Weidumas 4 510 43 Inaludune Inguide 100 51e

&

4 ¥
HansItenu inuasnsfiaeladinlngliondwndniio iiur daunisidesln

\

] o I<f = § 4 1 ]
drntudluednasy lunisuelamuasnsueTantiu tissain ludeudoarldaie

]
= a

t4 ] 1 '
TunsvudeTa dunulumsi@uddandeogmdei l)veunnngs 01y 3.28 Yimdedaas

4,839.38 1M Uagiismnoman 12,469.07 1/ wie 33.98 U naen Tandy waznuasnsf
weluamaralansziie 185101 44.80 vmdedlaniu Jamifinuie niauaaurjmgiomis
wazuw'l&s i

Tnssadunisaaiavesaaiaiialn-niziieludune Inquitdy Sandaumasaiy
wuhamalafiog 2 szdufie (1) amaredsIusndad 3 dszian Ae viefsswlusune
Tnguitde, wosswswludunedu q ludmiaumarsaw uagvedrsusmlus iy
Tumnas Susenivanile 2) amaneddumazlusune Inqufide Fadulszinnviod

) { v o o o o
Glmmasﬁmam’qumeﬂzmazmmmmwm

1
e o~

v ' ¥ a ] 1
Fosmsmsaaafididgyiga fe (nuasnifies Sovas 100 Sruveld Wedsausw
luduneTnguiide Fouaz 87.88 unzdimirelds Wedrdwmazludune Inquindy
9 ' o 1 A o a e a

§oway 2.53 nazswuelh dusTanludunelnquitds Sesaz 0.50 lumsfAeduyunis

o

4 ¥
myamiadufasinlaoiy 3.28 U tiniln 367.00 ATansudeds Bdununensaniaded?

1w a 1 t { o =2 [/
WAy 1,330.97 U asiludesas 5.024 TauuiainyaTns M3y 12,469.07 v Astly
[ 1 Y a
Zauaz 47.63 uazi lsvesnofmindy 12,379.56 v aaluieoas 47.29
- 3y 3
dusInadnfiounuuiledunen, ileniien (fFefesld) uaziflonsinn (fou
I 21\ o w =Y f - dy A A 0
#i12, aztd) Minewuday uazsailowvesdus Inanilguiie launngane maiaiy,
o 9 o 9 AL g a A&
Widy nazihiudes nemswoailean lamTos
o o 9 = o Ju YA 4
Asfimuanaynsa18n15AnT12H SWOT awisailsgnounagnt lafie nayng
Srumsaana laun nrsdanutunulaemsmumastuueIng AT gnIoeATRIAN l1ag

L

@ &Y @ 3 P A v ] 9 = ted =
mstsznduiusiamalasmsdadethovensieazBeandanuit dameds Tilnishy
] [ A o dy . s WA Y &Y Y] Illg} v
Aman wazldedimsde-vremeluaainvzaainaulns uaznagniaiunmisians laun
f ¥ 1
MyduET LAz IATIIYAINT MITANIIMUMSRY MITANMIAIUTIN waemItaassiua
] 9 A Y o ¥ o "3 ¥ g d' 9 o d'
TasmsutaniildFanunelunguausnvesamauaziiiadaduiui lvdauiens

quasdaliszuusaiioy uaziiuatiouneludinaa



218531

The objective of the study cattle and buffaloes market in Amphoe Kosumphisai,
Changwat Maha Sarakham in the year 2006 was to investigate general conditions of the cattle
farmers, including cost of cattle farming, problems from cattle farming, marketing structure of
~ cattle and buffaloes market at in Amphoe Kosumphisai, Changwat Maha Sarakham in theyear
2006. In addition, marketing channels and m'érketing cost of living cattle in cattle market were
also explored in order to studying beef- consuming popularity of the beef consumers for strategic
planning. In this study, SWOT analysis was performed to present obstacles and threats arising in
the cattle and buffaloes marketing . To collect data, surveys were made and questionnaires were
responded. The subjects of the study included 95 cattle farmers, 22 middle man, 4 butchers and
100 beef consumers residing in Kosumphisai District, Changwat Maha Sarakham.

The following results were found in this study. The main occupation was agricultural
practice and cattle farming was their additional occupation. Cattle farmers selling interaction was
made at their house to avoid delivery cost. On average, cost of raising cattle aged 3.28 years old
was 4,839.38 bath and average sale price was 12,469.07 Baht/cow, or 33.98 Bath/kg/live weight.
However, the selling price at the cattle and buffaloes market was 44.80 bath/kg/live weight. The
problems found involved insufficiency of pasture along with forage and low proposed price.

Regarding marketing structure of cattle and buffaloes market in Kosumphisai District,
Changwat Maha Sarakham, it was found that there were two levels of markets; 1) middle man
market, including the middle man in Kosumphisai District, middle man from other districts in
Changwat Maha Sarakhham in Northeast of Thailand and 2) butchers market in Kosumphisai
district, who slaughtered and carved cattle to sell by their own.

One of the most potential marketing opportunity was direct sold to middle man by cattle

farmers. The cattle farmers sold to middle man in Kosumphisai district 87.88 percent, to butchers
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in Kosumphisai district 2.53 percent and to beef consumers in the area 0.50 percent. Moreover,
the cost of marketing which was based on cattle with average 3.28 years old and 367.00 kilogram
of average weight was 1,330.97 Baht/cow, accounting for 5.02 percent. The cattle farmers were
given share 12,469.07 baht, accounting for 47.63 percent and the benefit of middle man was
_12,379.56 baht, accounting for 47.29 percent.

Most products which consumers admired were sirloins, breasts (Suaronhai) and hips
(Konmaprow, Take), respectively. Receipts, the consumer favored most were Lab, Tom, and Koi,
or minced beef with séasoning.

According to SWOT analysis, the strategies gained included marketing strategies. The
strategies were to try to find additional financial sources either from government or private
sectors and to carry out public information of the cattle market by introducing a sign showing
“free enter” , in which no any charge was made and free of charge vaccination after purchase
interaction was granted. Management strategies included promotion and human resource
management, financial management, price management and area management. Finally, duties and
responsibilities to members of the market were clearly assigned and used areas were clearly

allocated. .





