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The aims of this research were threefold--to study health promotion behaviors
of Ramkhamhaeng University Officials in six aspects: eating habit, exercising
activities, tension management, smoking avoidance, alcoholic drink avoidance, and
personal health check-up, to compare these health promotion behaviors according to
their personal factors--lines of work, sex, age, educational levels, marital status, family
income, and acquisition of medical treatment from clinics or hospitals, and to identify
the relationskip among facilitating and supporting factors and health promotion
behaviors of Ramkhamhaeng University officials. The population of 352 people was
sampled from 3,563 university officials by means of stratified random sampling.

The instrument used in this research was an 80-item, rating-scaled questionnaire with
0.98 reliability. Of all the questionnaires distributed, 348 or 98.86 % were returned.
The data so abstained were analysed in terms of frequency, percentage, mean, standard
deviation, t-test, One-way Analysis of Variance and Pearson products moment
correlation using SPSS Program (Statistical Package for Social Sciences) for
Windows.

The results were as follows:

1. All of the officials maintained the moderate level of health promotion
behaviors in all six aspects.

2. The officials’ health promotion behaviors were significantly different at 0.05
level in relation to their personal factors.

3. The relationship among facilitating and supporting factors and health

promotion behaviors was significantly different at 0.05 level.





