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The purposes of this research were as follows: (1) to study people’s attitude
towards cremation business; (2) to study people’s behavior involved in arranging
funeral ceremonies; (3) to study the factors affecting the selection of cremation
services; and (4) to study the current situation of cremation business and entrepreneur’s
interest in the cremation business investment in form of private enterprises. The
questionnaire was sent to 400 persons and 50 entrepreneurs in Bangkok. The
descriptive statistics such as percentage, arithmetic mean, standard deviation and the

inferential statistics such as t-test, one-way ANOVA and chi-square were used to

analyze the data.

The results were as follows:

1) People in Bangkok have neutral attitude towards the cremation business. The
difference of the attitude level has been varied by job positions and household income

at statistical significant level of 0.05.
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2) Regarding people’s behavior in arranging funeral ceremonies, it was figured
out that most Bangkokians have utilized this kind of service. Most of them arrange the
funeral ceremonies at the temples for 7 days, then the dead bodies will be completely
cremated. The net cost of this ceremony is approximately amounting to 30,000-60,000
baht. Moreover, the behavior involved in the selection of cremation services is
correlated with the household income, whereas the behavior involved in the selection of
the ceremony venue is correlated with the hometown. As well, it was found that the
behavior involved in the length of funeral ceremony is correlated with age, educational
level, houschold income and hometown while the behavior involved in arranging the
rituals after the funeral ceremony and expenses of the ceremony arrangement is
correlated with job positions at statistical significant level of 0.05.

3) The ascending rank of the most significant factors affecting people’s decision
in using cremation service are service quality, total cost, place of service and the
entrepreneur’s image respectively.

4) The entrepreneurs related to cremation business have made comments that the
business is interesting and of public need. The feasibility in doing cremation business in
form of private enterprises ranges from moderate to high level and most of the
cntrepreneurs expressed their interest to perform this business in form of private

corporations.





