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Abstract

The purpose of this research was to investigate the effects of relationship management
on organizational effectiveness of life insurance agents businesses in Thailand. Questionnaires
were used as the instrument of the research and were posted from which there was response
from 107 executives of life insurance agents businesses in Thailand at a rate of 39.78%. Statistics
used for analyzing the collected data were T-test, F-test (ANOVA and MANOVA), multiple
correlation analysis, simple regression analysis, and multiple regression analysis. The hypothesis
of the research is relationship management to be correlated with organizational effectiveness of
life insurance agents businesses in Thailand.

The results showed that : 1) Relationship management for mutual control is positively
correlated with organizational effectiveness for overall goal achievement, integration, and latency;
2) Relationship management for satisfaction is positively correlated with organizational effectiveness
for overall, adaptation, integration, and latency; and 3) Relationship management for commitment is
positively correlated with organizational effectiveness for overall and goal achievement. Therefore,
businesses should take into account relationship management to be applied in planning, governing,
adjusting, developing team works consistently with market conditions and environment in order to
increase the organizational effectiveness and efficiency and accomplish the objectives and goals

of the organization.
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