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Effects of Corporate Image Management on Performance of Hotel

Businesses in the North of Thailand.
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Abstract

This research aimed to test the effects of corporate image management on performance
of hotel businesses in the North by using a questionnaire as an instrument for collecting the data
from 300 hotel executives. The statistic methods for analyzing the collected data were multiple
correlation analysis and multiple regression analysis.

The result showed that : 1) corporate image management in the aspects of community
responsibility and environmental concerns had a positive relationship with and effect on performance
as a whole, 2) corporate image management in the aspects of financial soundness had a positive
relationship with and effect on performance as a whole, 3) corporate image management in the
aspects of quality of management had a positive relationship with and effect on performance as a
whole, 4) corporate image management in the aspects of quality of products and services had a
positive relationship with and effect on performance as a whole. Therefore, the results of research
of managers of the hotels in the North should give priority to the development of organizations in
all parts of the operation and contribute to the image of good corporate management. This will

result in successful operation of a sustainable organization.

Keywords : Corporate Image Management, Performance, Hotel Business
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> a Af U
B fo drduilszding WAB fa gnén
€ fa danuanaLAfan WAC fia mIlssuiuasiiamn
WAT @a nansdtiinaulassiy WAD @8 nszuawnsnigln

WAA fa n1513%
Haansn1sITBuaznTanlalana

AW 1 MTILATAFRFUN UV INTUSTHITAMWAN B IR NINUNANTA LAWY VoI
g‘sﬁﬂmnuium@mﬂmﬁa

fuls WAT EAA EAB EAC EAD EAE VIFS
X 3.93 3.83 3.95 4.10 412 4.21

S.D. 0.50 0.77 0.74 0.64 0.64 0.75

WAT - 0.409*  0.530* 0.408* 0.580* 0.514*

EAA - 0.330* 0.166* 0.438* 0.285* 1.298
EAB - 0.314* 0.391* 0.417* 1.386
EAC - 0.331* 0.297* 1.203
EAD - 0.357* 1.458
EAE - 1.321

v
A o a A o

* YRR YNIRTANTEAY 0.05

1NANT 1 WU daudsBaszudar 9167 VIFs 9asiudsdaszmsuSwisnmwansol
fufianusuiuiiudsaranelfifadlant  09fns Sendoud 1.203 - 1.458 Gefietann
Multicollinearity 3wldasiin A3dp8eriinis 10 uaesiidudsBaszlifianuduiuii
nagoy Multicollinearity laglfd1 VIFs Usang  (Black. 2006 : 585)
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aanay LARBUNIATZ I
frnsh (a) 0.948 0.252 3764 | 0.00*
FUANNEANTA UMIRTIR A RAWILARINT 0.068 0.043 1595 | 0.133
auaNnuIuTuAaTaUde qumuuaxéaumﬁau 0.155 0.047 3.332 | 0.001*
FUANNTUAININ TG 0.114 0.050 2284 | 0.024*
@T’]uqmﬂ']Wﬂ’]iU%%’ﬁ 0.242 0.055 4.433 0.000*
A MIWERIUAZLINT 0.154 0.044 3.466 | 0.001*

F = 30.792 p = 0.000 AdjR* = 0.508

ad

* IpddynIadanszau 0.05
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